t 


THE CANNED GOODS AUTHORITY OF THE WORLD. 


28th WEEK BALTIMORE, FRIDAY, MARCH 4, 1910. 33rd YEAR 


“AMERICAN” 
Cans 


as applied to Packers’ 


Cans’ means highest 


quality, greatest capacity, 


widest distribution, best ; 


service. 


CAN 


New York Chicago 
Baltimore San Francisco 


«Montreal 
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HAVE YOU EVER NOTICED HOW SUCCESS IMITATED? 


We are the originators of the one pipe sys- 
tem, which has proven its value to the canning 
industry. As the 20th Century Gas Machine 
is the only one that will make an absolutely 
uniform quality of Gas, regardless of the 
changing consumption, it is the only Machine 
that will operate perfectly with the one pipe 
system. Permit us to demonstrate and prove 
this statement in your factory at our expense. 
The Machine is permitted to be installed in your 
main factory building without affecting insurance 
rate. 


Durable, Reliable, Safe : 
Cheapest and Most Efficient Servic 
> 


“Buying any but a 
2oth Century Gas Ma- 
chine to save money, is 
like stopping a clock to 
save time.” The differ- 
ence in service quickly 
overcomes any difference 
in price. 


‘20th Century Gas Machine.” 


THE C.M. KEMP MFG. CO. 
BALTIMORE, MARYLAND. 


“THE JONES” 
CAN END SOLDERING MACHINES 


MODEL “A” 


DID YOU 
SEE OUR 


LOCKER AND WIPER? It will 
Pay You 
to Keep 
Your Eye 
on Our 
Ads, 
This machine is automatic in operation, simple in construction and perfect in results. 
It can be altered from one size can to another within fiv i i 
sia ive minutes; is made to ac- 
commodate cans ranging from No. I's to No. 3's. USES 3% Ibs. of solder to 1,000 No. 3's. ARE You USING A JOKER? 
and a proportionate amount for No. 2's and No. I’s. Is made with. or without. End These machines are fast taking the place of jokers. 
Wipers. This machine with our superior CAN END WIPING MACHINE attached. in- One operator can solder 2,500 cans a day, by our latest 
sures a neat article. ‘ patented arrangement. 

Capacity up to 70,000 cans per day. The size of cans is unlimited—from 2 inches to any- 
thing. And only 8 lbs. of solder on gallons, per thousand 
cans. This machine is hand operated, but it is also 

MANUFACTURED BY ; 


made automatic. 


FACTORY, 227-229 N. HOLLIDAY STREET, 


THE JONES MACHINE 60,, sreeer, Baltimore, Md. 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 
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But He Would Rather Have 
‘Bolgiano’s “ Greater Baltimore’’ Tomato 


Even At $10.00 Per Pound 


Mr. Jos. H. Frampton, of Talbot Co., Md. (one of the greatest Tomato growing Counties in the World) 
writes Dec. 28th. 1909 ‘‘Last year I again grew Bolgiano’s ‘‘Greater Baltimore’ ‘Tomato Seed and paid 
$10.00 per pound for it, when I could have had New Stone Tomato Seed FREE from the Canning House. 
My crop of ‘‘Greater Baltimore” ‘Tomatoes produced for me 7634 Tons on 476 acres. Sol was well paid 
for planting the best seed, my tomatoes also took the First Prize at the Talbot County Fair.” 


“€reater Baltimore’ Yomato 


=: 

= Of ORE 


Best Tomato for @anners ever Grown. 


wW Don’t Be Fooled 
Send direct to us and secure the Original Pure Stock 


J. BOLGIANO & SON 


Tomato Seed, Peas, Beans, Sugar Corn, Beet Seed, Etc. For Canners. 
92 Vegtoplied The Most Critical Trade. BALTIMORE, MD. U. S. A. 


PALM) | 

omato See ree 
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Acknowledéed by Expermental Stations Everywhere to be the 
WI 
ey : 
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Long Liberal Terms 
Reduced Prices | 


We have Harvested the Finest Crops of the Very 
Best Tomato Seeds we have ever grown. This enables 
us to make the following Exceptionally Attractive 


Offer. 
“TE FRA 


All bills for Tomato Seeds purchased after Jan. rst. 1910 will be dated March 1st. 2 per cent 10 days 
or June ist. rg10 net. We will put the seed up in 14 Lb. % Lb. and 1 Lb. Packages to suit your con- 


venience. 
Per Lb. 
Bolgiano’s “My Maryland’’ Tomato....................... 10.00 Per Lb. 
Bolgiano’s “‘Greater 2.50 Livingston’s Perfection Tomato........ 90c , 
Bolgiano’s Extremely Early Prolific I. X. L. .............. 6.00 Burpee’s Matchless Tomato.............................055 ic 
Belgiane’s Best The Groat 1.25 sae 90c 
Livingston’s Favorite 90c Livington’s Beauty 90c 
Grown by ROGERS BROS. ( Wnite For Prices. ) 
Refugee or 1000 to 1 Beans Giant Stringless Valentine Extra Early AlasKa Peas Long Podded AlasKa Peas 
Early Red Valentine Beans Hodson Wax Beans Prolific Early Market Peas Bountiful Extra Early Peas 
HopKins Valentine Beans Wardwells Kidney Wax French Canner Peas Tom Thumb Peas 
Extra Early Refugee Beans Round Podded Kidney Wax Improved Sugar Marrow Peas William Ist. Extra Early Peas 
Burpee’s Stringless Beans Curries Rust-Proaf Wax Ameer or Claudit Peas 
Beets: Detroit Dark Red, Crosby's Egyptain, Dark Blood Turnip. 
Onion: White Portugal, Yellow Strasburg, Etc. 

3 We annually grow Millions of Thrifty Cold Frame and Field Grown Tomato Plants, f 

3 all from our own Trustworthy Superior Tomato Seed. Write for our low prices. 4 


Bolgiano Son 


Light, Pratt & Ellicott Sts. 
Established For 92 Years BALTIMORE, MD. 
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THE TRADE. 3 


FOR 


Packer's Cans 


POPE 


‘Clean Bright” 
PLATES 


Pope Tin Plate Co. 


GENERAL OFFICES, 
PITTSBURGH, PA. 


NEW YORK OFFICES, 
29 BROADWAY. 


NEVERSLIP 


The 
Solder 
That 
Increased 
The 
Sale 
of 
Canned 


Goods, 


NEVERSLIP 
Wire 
ANG'S Solder 
Capping, 
Tipping, 
Side Seaming, 
Floating, 
<= Ml LANG 
= STATE ST. NEW YORK 
Patticls — FACTORY~ BORTLAND. ME. 


NEVERSLIP SOLDER AWARD. 
It is a great saving to the Consumer. 


The economy consists in the automatic’ production which reduces the price 
and insures absolute uniformity and mathematical correctness of amount. 


IN WRITING ADVERTISERS, ,KINDLY MENTION THE TRADE. 
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THE TRADE. 


Machine Company, 


Electric 


Process Clock. 


OUR LINE. 


Ayars Universal Capper, 
Ayars Rotary Pea Filler, 
Ayars King Tomato Filler, 
Stevens Tomato Filler, 
Sanitary King Filler, 
Ayars Topper and Wiper, 
Corn Cooker---Filler, 
Hayner Corn Silker, 
Morra! Ear Corn Silker, 
Morral Corn Cutter, 


Power Tomato Scalder and Washer, 
Double Dump Tomato Scalders, 


Kearns Apple Filler, 
Electric Process Clock, 
Process Retorts and Crates, 
Open Top Kettles, 
Power Hoist, 

Chain Hoist, 

Rotary Crane, 

Friction Clutch, 
Seaming Machine, 

Can Tester, 

Peeling Table, 
Exkauster, 

Syruper, 

Test Box, 

Dip Box, 

Cyclone Pulp Machine, 
Ketchup Finishing Machine, 
Carburetter, 

Blower, 

Wagon Trucks. 

Can Marker, 

Can Straightener, 

Can Cleaner, 

Fire Pots, 

Capping Steels, 
Soldering Coppers, 


SEND FOR FULL LINE 
OF CIRCULARS 


Salem, 
New Jersey. 


Guaranteed to cap and tip satisfactorily 100 cans per minute. 


Ayars Machine Company, 


Universal 
Contin- 
uous 


Capper. 


Salem, 
New Jersey. 


BROWN, BOGGS CO., Lrp., Hamitton, OnT., Sole Agents for Canada. 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE, 
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THE TRADE. 


WORCESTER SALT 


The salt that is more generally used for canning purposes than any other. ’ 

WHY? 

BECAUSE WORCESTER has a flavor peculiar to itself that is purer ’ 

© 

BECAUSE WORCESTER is the cleanest salt made. ° 

BECAUSE WORCESTER always makes a clear, bright and sparkling ° 
brine. 

BECAUSE every barrel of WORCESTER SALT may be depended upon * 

to be JUST RIGHT. $ 


BECAUSE WORCESTER SALT is the STANDARD OF QUALITY and 


IT TAKES ‘BEST 


: and sweeter than any other salt. 
° 


7 WORCESTER SALT COMPANY : 
: NEW YORK BOSTON PHILADELPHIA DETROIT CHICAGO 3 
Oyster Stea Box T 
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With Improved Sliding Doors, doing away 
with the hinged tracks, giving in- 
creased service. 


Edw. Renneburg & Sons Co. 


Machine and Boiler Works, 


1917 AND 1919 ALICEANNA STREET, a 
Balti Md. The Sinclair-Scott Co., 
BALTIMORE, MD. 


IN WRITING | ADVERTISERS, KINDLY MENTION THE TRADE. 


5 
® 
; 
© 
ucklin Pea er and Briner 
3 


THE TRADE. 


VIRGINIA CAN COMPANY, 


OFFICE AND FACTORY 


BUCHANAN, VA. 


MANUFACTURERS OF 


PACKERS’ 


Solder Hemmed Caps. Cases and Supplies 


TENNESSEE CAN CO. 


OFFICE 


CHATTANOOGA, TENN. 


F. B. SCHULTZ 
Sales Agent 


Write Nearest Office for Informa- 
tion and Prices 


With plants located at Buchanan, 
Va., and Cincinnati, Ohio, and ware- 
houses at Chattanooga and Troutville, 
we are able to take good care of our 
customers, South and West. Our 
growing business has enabled us to 
increase our capacity and improve 
our facilities from year to year, so 
that in 1910 we can offer cans, as to 
quality and quantity and variety, 
equal to any manufacturers in the 
country. 


0. C. HUFFMAN, President 
CINCINNATI, OHIO 


CANS. 


H. A. LATANE, Sec.’y-Treas. 


OLD DOMINION CAN CO, 


OFFICE 


TROUTVILLE, VA. 


Cc. E. LAYMAN 
Sales Agent 


Write Nearest Office for Informa- 
tion and Prices 


UNITED STATES CAN COMPANY 


OFFICE AND FACTORY 


CINCINNATI, OHIO 


MANUFACTURERS OF 


REGULAR AND SANITARY CANS 


IN ALL STYLES. SIZES AND SHAPES 


Write Nearest Office for Information and Prices 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 


STANDARD OIL 


DEODORIZED GASOLINE 1s usea by 95 per cont of the CANN- 


ING TRADE. Why? Because it is best and cheapest, and Is for 


sale everywhere by Tank Wagon, In Barrels or iron Drums 


Address Our Nearest Tank Station or BALTIMORE OFFICE. 


BALTIMORE, FRIDAY, MARCH 4, 1910. 


Plain and Lithographed Cans 


In addition to Packers’ Cans, which 
we manufacture in all sizes and with 
all openings, we operate our plant con- 
tinuously during the entire year on a 
most diversified line, comprising Cans 
for Coffee, Baking Powder, Confection- 
ery, Syrup, Crab Meat, Paint, Putty 
and Axle Grease. 


Attractive Lithographed Lard 
...Pails... 


Oyster Shipping Cans 


Pint to five gallon sizes, with Pat- 
ent Sealing Device, and Lithographed 
Labels. 


SOUTHERN CAN COMPANY, 


Baltimore, Maryland 


ONE OF THE LARGEST INDEPENDENT PLANTS 


WEEKLY REVIEW. 


Of the Canned Goods Situation. Market Reports. Conditions 
and Changes. Outlook. 


Business continues on as it has been going for some weeks, 
with a fair amount of orders coming in daily, but no rush evi- 
dent. Such orders as are coming to hand appear to be for 
immediate requirements, and in this respect give a better tone 
to the market than would be the case otherwise. But the idea 
that there is to be any sudden revival of active buying in the 
near future is not entertained by the men who should know. 
Nevertheless, there is a quiet steadiness to all prices, and a con- 
fidence in most articles, on the part of holders, that makes any 
suggestion of a possible relapse entirely out of place. There 
appears to be a fixed idea that the market cannot fall off any, 
but that what advance is scored will be relatively small, and not 
such as would cause a feverish market on any article. Plainly, 
high figures are not looked for, but declines are just as surely 
unexpected. 

A great amount of speculation as to the outcome on toma- 
toes is being indulged in, because the reports of short holdings 
in canners’ hands, and that these holdings are in but few hands 
at that, are causing interested parties serious thought. But 
even at that it is not expected that prices will go to high figures 
—high in this case meaning well into the 80s. 


We have heard it said that standard tomatoes at 65c. are 
rather hard to find, but that when all was considered it was 
doubtful which was the harder to find—the orders or the toma- 
toes at 65c. In one way this would seem an indication of con- 
siderable strength in tomatoes, and yet in another it does not 
seem so. However, tomatoes are worth 65c. on the market this 
week, up to 67%c., with some holding at 7oc. as their lowest 
figures. A firm offer of 65c. might clean up considerable goods, 
but the march towards a 7oc. market is going steadily on. 

Canners are now busy making their contracts with the 
growers for both corn and tomatoes, and this draws their atten- 
tion somewhat from the market and possibly removes some 
offerings. 

Corn is in strong position, though the market does not 
record any further advances this week. As we have already 
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8 THE TRADE. 


pointed out, the danger with this article lies in an effort to 
overpack the market next season. It would seem as if this 
could be counted upon, but to what extent it is impossible to 
say. For the canners have learned by sad experience that over- 
packing does not pay. It pays better to underpack and lose 
some money on the goods ‘you might have sold if you had 
them’. It is pretty certain that if you had had them you would 
not have been able to sell them; because somebody else would 
have some too. In fact, that is what makes an overpacked mar- 
ket. 

All lines of canned goods are in fairly good demand; small 
fruits coming in for their share of the spring buying. This 
line is in light supply and will be entirely cleaned out before 
the new season comes on. 

Peas are moving fairly well, but the market shows nothing 
new in prices or demand. 

There is not a variation in the entire market this week, 
either in canned goods or canners’ metals; but these latter will 
soon take on new life, as the canners are now in their factories 
making up their lists of requirements for the coming season. 
Prices may be found on their regular pages. 


NEW YORK MARKET. 


Reported by Special Correspondent. Market Conditions. 
Changes and Outlook. 


LON LO ONL 


New York, March 2.—If there were any holders of canned 
goods who expected to see the market go up with something of 
the sky rocket tendency when Spring began to improve demand, 
he has been mistaken. It may be that the market is firmer. 
Unquestionably it is; but that firmness has not yet resulted in 
advanced prices, though practically every one confidently 
expects the advance will come later. Conditions in all the lead- 
ing varieties presage higher prices, but it is indeed an able 
prognosticator who can sav that the advance will come tomor- 
row or next week, or some other time. It may come and it may 


not, and if it does the high range anticipated will scarcely 
materialize. There will be some improvement, but it will not 
run as high as many suppose. The high price question has 
reached an acute stage in most goods now, beyond which it is 
unsafe to go with the expectation of obtaining business. There 
is likely to be little or nothing further in this direction 
immediately. 

Tomatoes.—The market is firmer, and under the continued 
reports of short supplies in first hands there is little opportunity 
to secure anything under price. Nearly all holders are firm in 
their views, and up to 75c. is quoted for full standard Mary- 
land 3s. That they will go beyond that price seems certain, 
but that they will advance much more than toc. more seems 
equally certain. The market is stronger in all directions and 
sales are made in relatively small quantities, though here and 
there a buyer believes that the future points to much ‘higher 
values and buys liberally to save himself when the advance does 
come. Practically everything is in the hands of holders finan- 
cially able to carry them, and that naturally lends solidity to 
the market. Conditions scarcely ever were more favorable for 
holders than they are now, yet on the whole, movement is con- 
servative, and no buyer seems disposed to create a sensation by 
taking any considerable quantities. The prospect for holders is 
very promising. 

Corn.—The situation grows firmer each day. ‘om have 
been made in a small way, but there is so little offered that it 
becomes difficult indeed to secure any considerable quantities 
unless one pays full outside prices. The southern pack is about 
cleaned up, and from 2%c. to 5c. advance has been noted since 
last week. Maine stock is hard to obtain even at full values. 
Western corn is becoming scarce, and the New York State 
stock of desirable quality is scarce and full prices are asked for 
everything offered. It looks as though present high prices 
would lead to a heavy increase in the pack the coming season 
and thus send prices downward again from the present desirable 
level. 

Asparagus.—The new prices on asparagus have attracted 
some attention, but even though they are conceded to be low, 
buyers show some indifference about stocking up. Sales have 


GROWERS OF 


GREEN BAY, WIS. 
EAST JORDAN, MICH. 


NOTE: 


THE EVERETT B. CLARK SEED CO. 


SUPERIOR SEEDS 
MAIN 
OFFICE 


Tomato Growers try our Clark’s Early Jewel and New Stone tomato seed— 
grown by us from carefully selected tomatoes in the Northern climate. 


FOR CANNERS 


{ MILFORD, CONN. 


JOHN G. MAIER’S SONS, 


STOP THAT RUST ON YOUR CANNED GOODS AND USE 


MAIER’S SILVER LACQUER 


WE MANUFACTURE LACQUERS, ALL C OLORS, 
FOR BRIGHT AND RUSTY CANS. : : : : 


BALTIMORE, MD. 


When labeling your cans, Use TACKSTICK Paste, which causes no trouble, worry or waste. 
Another good thing in the labeling line is a HAMMOND MACHINE, which will save you time. 
THE ABOVE SOLD EXCLUSIVELY IN YOUR TERRITORY BY : 
A. K. ROBINS & CO., = = BALTIMORE, MD. 
MANUFACTURERS OF CANNING MACHINERY 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 


THE TRADE. 


THE QUERY: 


How to increase the consumption 


of Canned Goods? 


THE ANSWER: 
OUALITY. 


The First Requisite: THE RIGHT RECEPTACLE. 
The Right Receptacle: THE SANITARY CAN. 
THE ORIGINATORS: Sanitary Can Company. 
THE PRESENT MAKERS: Sanitary Can Company. 
THE FUTURE MAKERS: Sanitary Can Company. 


Factories: 
Fairport, N. Y., Indianapolis, Ind. 


General, Office: 
447 W. FOURTEENTH STREET Bridgeton, N. J. 
Se ciTY Sanitary Can Company, Ltd. 


Niagara Falls, Ontario. 


CANS MANUFACTURED UNDER MAX AMS PATENTS 


"IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 


* 
| 


10 THE TRADE. 


been fair, but there is no rush to cover requirements and the 
market remains substantially as previously reported. Old stock 
is still somewhat plentiful and holders prefer to dispose of that 
before stocking up with other goods, or even entering into obli- 
gations to buy. 

Peas.—The cheaper grades of desirable quality seem to 
have been practically cleaned up, and sales have dropped off in 
that direction proportionately. But there are still plenty of 
good peas available, and movement is somewhat limited by the 
firmness of holders. It would be hard to decide what turn the 
market will take in the near future. 

String Beans.—This commodity has been active the past 
two weeks or more and movement is still active, particularly in 
southern packed goods. Conditions are somewhat mixed with 
reference to it, but there is, all things considered, a much better 
market than existed for some months previous. Demand has 
suddenly shown the jobbers that they are virtually without 
stock, consequently the attempt to secure sufficient to satisfy 
their own trade has had the effect of greatly increasing move- 
ment. 

Spinach.—Not much change has occurred, though holders 
are asking and obtaining full prices for their stock. Small 
quantities constitute the bulk of the sales, but the aggregate 
makes a respectable quantity. 

Fruits.—Apples are a shade firmer, but movement is re- 
stricted and the quantities wanted are relatively light. Stock 
is held with more confidence, which about covers the market. 
No change has occurred in California peaches. Sales are in 
small lots only, and the same observation applies to southern 
packed stock. Other California fruits are dull, but are firmly 
held, pending increased business for Spring. 

Salmon.—The market remains substantially as previously 
reported, with red Alaska held up to $1.50, and substantially 
all in second hands. It is difficult to buy excepting for imme- 
diate use, and in that direction movement is light. Other varie- 
ties are firmly held under greatly reduced supplies and their 
virtual control by second hands. ; 

, Sardines.—The market has not changed materially of late, 
though it is likely that some holders would be glad to dispose 
of their stocks. The situation is unchanged, and there is no 
indication of any material shift during the next few weeks. 

HupDsoN. 


San Francisco, Cal—The Canners’ League of California, 
through its executive committee, is considering what is the 
best means to secure the readjustment of freight rates on 
canned goods. No definite action has been taken, we believe, 
but the committee is working out a plan so that they will be 
in a position to meet any arguments of their opponents that 
may be offered. 


CHICAGO MARKET. 


Special Correspondence to ‘‘The Trade’”’ 


CHICAGO, March 2, Ig10. 
Weather Outlook.—March with us came in like a lamb, 
and if the homely old saying is true, will go out like a lion. 
March rst was a day of sunshine, and a most pleasing intermis- 
sion from the past six weeks cold. 


Trade’s Convention Edition.—The big convention edition 
of THE TRADE came to Chicago almost as soon as the delegates 
themselves returned, and was read with great interest and 
approval. Quick work that, Brother Judge ; and well done ! 


Later Reports.—The newly elected National President of 
the National Canners’ Association, L. A. Sears, paid me a per- 
sonal visit this week, on his annual trip around the circle to his 
distributive agents, and was not all puffed up over his elevation 
to the position of highest canned goods official in the world, 
which he now is. 

I told him he was now the highest canned goods man in the 
world, but he indignantly denied it and said that he gave better 
value under his labels than any fellow he knew of. 

Lon Sears is a good, strong, able man, and has been a most 
faithful friend and servant to the canned goods industry of 
these United States. 

He has good judgment and great earnestness of purpose 
and will make his term of office most valuable to those who gave 
it to him, and their industry. 

He is a thoroughly practical man, and in every way well 
fitted to the important position he occupies. Hold up his 
hands and help him! and he will make things move along 


‘proper lines and keep moving. 


**Billy’’ Gould Retires.—The St. Louis office of the 
Deming & Gould Co. was closed March 1, 1910, and W. T. 
Gould has retired from business. 

He will move to California and will not engage in active 
mercantile business again, probably spending part of his time 
hunting and some of it fishing, and the rest of it in looking 
after the happiness of his family. 

Billy was always a great huntsman, and fairly successful 
when he could find the game sitting or standing; when it was 
moving, being nervous, he was apt to fire a little too late or 
a little too soon. \ 

He has, too, always been a great fisherman, one of the 
scientific, fly casting, seldom catching kind, and I have fre- 
quently gone with him to show him how and just to see that he 
got enough fish so that he would not be ashamed to come back 
to camp. 

He is as game a sportsman and as good a friend as one ever 
had, and has earned his leisure by hard, earnest work. When 
he first embarked in the brokerage business many years ago in 
St. Louis, I got his first agency for him (The Gibbs Preserving 
Co.) and he has been climbing ever since, until he has climbed 
into a handsome competency and earned a right to rest. 


W. E. ROBINSON & CO. 


Canned Goods Commission Merchants 


Liberal advancements made on 
consignments 

Lowest prices for best makes of 
Cans and for Canners’ Supplies. 


: 
| BEL AIR, MD. ee 


PACKERS 


DO YOU USE A WIPED OR A NON-WIPED CAN? CANNERS 


WHAT IS A WIPED CAN? 


should make no mistake in believing all Cans 
Why it is simply a can which is wiped with. cloths at and 


adjacent to the joints, while the can is fluid hot in the course of 
manafacture, thus removing part of the solder and tin coating 


to be of equal grade. Comparison and test will 


readily show a marked difference in both quality 
from the can. 


There is an important difference between a wiped can and the of material used, and strength of manufacture. 


non-wiped can such as I manufacture. In my non-wiped can all We call your attention to the high class 

of the tin coating that ever was put on the can is left there, besides : 

being reinforced at the joints by the solder I use in making Can we are now delivering on orders, and on the 

the can. 
Before signing your 1910 contract for cans write me for further strength of same we respectfully solicit an 


portiontans. opportunity to figure on your requirements. 


We operate our plant all the year round, 
and are particularly well fixed to fill your orders 


for Fall and Winter Packing. 


Tue Boyte Can Co. 


BALTIMORE, MD. 


WALTER J. PHELPS 


MANUFACTURER OF 


Oyster, Fruit and Vegetable Cans 


SINCE 1890. 


FOOT OF LAWRENCE STREET 
BALTIMORE, - »«MARYLAND 


What Some Users Say:. THE CAN 


STANDS STILL 


“We run for weeks and did not lose a can.” 

“No need for poor cans unless you want them.” 

“We have the seamer running fine, have not lost a can in two 
weeks. 

‘We run hundreds of cases and not a can lost.” 

The can stands still. No slop, no waste. 


This machine is designed for sealing open top cans after being 
filled. 

The operator places the filled can, with the cover in position, 
on the conveyor on the left as shown. ‘Lhe can is taken under a 
header, where the cover is pressed into position and fastened there; 
it is then taken into a dial which moves it around into the seaming 
head, where the can stands still during the seaming operation. 


These machines are regularly built for one-size can and have a 
capacity of from 25 to 30 cans per minute, according to size. 


Steward Patent Lock and Lap Side Seam Sanitary Cans =a aaa 
‘Patented and 
A Great Success. Why Not Use Them? 
The Improved Lock and Lap Side Seam for Open Top Double 


Seam cans was ORIGINATED, DEVELOPED AND PATENTED 


MANOFACTORED BY 
by us. 


We are the sole owners of this patent. L $ J. A. STEW ARD 


All persons are warned against infringing this atent.b mak- 


ing or using sanitary cans with lock and lap side seam. | \ 
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May his right eye remain true to the gun sights for years 
to come ; and may his dropper and leader fall into the places 
where the ‘‘big ones’’ are waiting for them. 

The St. Louis ofice of the Deming & Gould Co. having 
been closed, Messrs. Seavy & Flarsheim of St. Louis, will 
handle the lines formerly represented by the Deming & 
Gould Co. 

The St. Louis office was the parent office of the Deming 
& Gould Co., but the Chicago office has for many years been 
the real headquarters of the business and will so continue. 

Canned Tomatoes.—No change can be noted. The brok- 
ers say that there is ‘‘nothing doing.’’ 

Canned Corn.—All standard corn has about been used up 
and attention is now being directed to extra standard corn at 
75¢. f. o. b. Chicago. 

Wisconsin packers have offered some future standard this 
week at 6234c. Chicago. 

Iowa prices seem to hold strongly at 72%c. f. 0. b. cannery 
for spot corn, and 65c. f. 0. b. cannery for future standard No. 2 
corn. Illinois and Indiana canners are asking 65c. f. o. b. can- 
nery for standard, and are indifferent as to selling at that price. 

Canned Peas.—No developments are noted in this line and 
the situation remains unchanged. 

Canned Salmon.—The market is all broken to pieces and 
supplies are not to be had at all. The scarcity is real and will 
occasion great inconveniences in a month or so, when the big 
demand sets in. 

Canned Sardines.—To the surprise of every one the stocks 
here are quite small and gradually disappearing. Buyers are 
not disposed to pay the heavily advanced prices, and sellers will 
take no less. 

General Business.—The weather has been so cold for 
nearly seven weeks that trade has been unquestionably retarded 
and hindered. A heavy business in canned goods for March is 


anticipated. WRANGLER. 


Hard Work! Hard Play! 


OAK PaRK, ILL., February Io, r1gto. 


I have received the following letter:—Friend Wrangler:—‘‘What can I 
do to save myself from the constantly increasing cares of business, the 
work, the worry, the fretfulnmess and petulance caused thereby, which 
seem to be growing upon me?—A Wholesale Grocer.”’ 

It is said that artistic genius is the capacity for taking infinite pains 
with one’s chosen work and that a great actor is essentially one whose im- 
personation of a character is to himself so real that he actually lives and 
feels all the sentiment, the fear, the hope, the passion, which he depicts. 

The merchant of genius, whose ambition and pride, whose love of and 
loyalty to his work, so absorb him that he unconsciously assumes greater 
responsibilities and more and more of the details, is as a great artist in his 
capacity for taking infinite pains, and he is as a great actor, because he is 
himself a part, the very soul of his work. 

Of such a man it was said in the book of Proverbs, ‘‘Seest thou a man 
diligent in his business? He shall stand before the kings; he shall not 
stand before mean men.’’ 

When, however, one’s ambition is coming to its fulfillment, when his 
work is approaching his ideal, when the picture he has placed upon the 
canvas or the impersonation he has wrought has become an established and 
safe business enterprise, when his duties are beginning to become monoto- 
nous, when the business sentiment which soenthused him has begun to 
wane and his soul to shrink in repulsion from the continually heaping up 
of infinite details; when his eyesight has begun to grow dim, his hair to 
show the frost of years, his power to resist and repel worry gradually less, 
his cheerfulness to vanish and his petulance toward his employes, his 
family and associates to increase, what then? 

‘*For what shall it profit a man, if he gain the whole world, and lose 
his own soul?’? So says St. Mark, and the inquiry is pertinent to my 
purpose and directly to the point, because a man’s optimism, his power to 
resist annoyance, his buoyancy of temperament, his joy in the power and 
pleasure of achievement are of his soul a part, and of his life the essence, 
the joy, the sunshine, the fragrance. r 

If he loses them he may continue to profit in a financial way, a drudge, 
a slave to his business, and sense of duty to others, blind to the beautiful 


in life, deaf to the music of the laughter of little children and the songs of 
women and birds, unmoved by sentiments of pride and compassion, his 
heart cold and cheerless and as pitiless to himse!f and others as the eternal 
ice of the Arctic circle. ' 

What shall he do then that his mind may be kept alert, his body 
healthful and his soul as that of a man and that he may not become a soul- 
less mummy ? ; 

There are several things which he can do. He can so systematize his 
business that he can be away from it and yet have a directing hand upon 
the lever which controls it. 

By a system of daily reports from each department of his business to 
be forwarded to him, he can regulate and guide it almost as well as if he 
were present, and those reports need not be expensive, for his personal 
stenographer, during his absence can compile and forward them. 

This is the artist’s method of taking infinite pains with the statue, the 
lines, the proportions of a model, leaving others to chisel the marble and 
hew to the line. y 

Again, he can adopt the actor’s method, by having an understudy; 
one so well versed in his superior’s duties that he can assume them accep- 
tably during the absence of his principal. 

In fact, this plan should be put into effect (and is) in nearly all large 
business establishments. The manager of a department should understand 
and recognize the necessity for this arrangement, and if he is too narrow 
or jealous to train up an assistant, he is, himself, not broad enough for a 
high commercial position or loyal enough to the owners and the future 
interests of the business. 

‘Men think all men mortal but themselves’’. Life is exceedingly 
uncertain and there are times of sickness and disability, of vacations and 
necessary absences, and there are resignations, reorganizations and pro- 
motions of important men to higner positions. 

All those conditions must be considered in business enterprises, es- 
pecially those which are incorporated (all should be) and which are to go 
on forever. 

Every important position, from the presidency to the head of the ship- 
ping department should therefore, in the interest of the business as well as 
for the welfare and mental peace of the principals, have an understudy. 

It is not essential that there should be two sets of employes in order 
to so arrange a business, but the man on the next rung of the ladder below 
can look upward, not downward, and prepare himself to step up higher. 

There is nothing in the strenuous and arduous mercantile life of this 
country and these times except hard work and hard play. In other 
countries where they live their lives more sensibly and philosophically, 
the aim usually is to acquire a modest competency; here the struggle is for 
great fortunes and superabundant riches. 

If one is in this game, he must play it according to the established 
rules and custom, he must go the pace, he must work hard and in order to 
keep himself physically and mentally competent, he must play hard. 

A hobby, a fad, a recreation to be indulged in sensibly and according 
to the age, strength and physical powers of the seeker for relief should be 
found and encouraged for hard workers. 

Horseback riding, billiards, golf, bowling, automobiling, driving, 
gardening, fishing, hunting, swimming, gymnasium exercise, debating, 
photography, drawing, the study of languages, literature, music, all these 
and a hundred other suggestions are available to the worn, tired, dis- 
couraged and despondent hard worker. ; 

This existence is but a probationary period wherein we may or may 
not educate and equip ourselves for that higher existence for which we all 
hope. Let us therefore. avoid becoming so absorbed in our work that it 
becomes drudgery, and while digging, delving, dredging for dollars, 
neglect those things which make even more for happiness, health and 
contentment than accumulations of great wealth. 


“The soul, of origin divine, 
God’s glorious image, freed from clay, 
In heaven’s eternal sphere shall shine. 
A star of day. 
‘*The sun is but a spark of fire, 
A transient meteor in the sky; 
The soul, immortal as its sire, 
Shall never die.”’ 
Truly, WRANGLER. 


COOPER JESSUP CHARLES W. ROBERTS 


JESSUP & ROBERTS 
COMMISSION MERCHANTS AND BROKERS 


CANNED GOODS 
No. 3 S. FRONT STREET, PHILADELPHIA, PA. 
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CANNERS 


SAY WE 
BECAUSE THE QUALITY OF OUR GOODS Is 
AND OUR PRICES A 


SORPRISE 


LEONARD SEED CO. 
CHICAGO 


OUR METAL FIBRE BRUSH 


RUSTY CANS 


QUICKEST CHEAPEST MOST EFFECTIVE 
Ask us. We’ll tell you all about it. 


LAITNER BRUSH GO., Detroit, Mich. 


Anything in Special or Machine Brushes 


Tell us your troubles. Maybe we can help you. 


The ‘‘Eureka’’ Can Filler 
has no equal. 
Thoroughly efficient; great 
capacity. 


Every can well filled. 
Automatic in operation. 
Guaranteed satisfactory. 

Prompt delivery. 


The S. Howes Co. 


‘‘Eureka’’ Works, 
Ry Silver Creek, - N. Y. 


ANNOUNCEMENT. 


Chesapeake & Potomac Telephone, 
No. 5906 St. Paul. 


I have resigned as General Manager of the Judge 
Machine Company, Baltimore, Md., and have located at 
304 Md. Savings Bank Building, Corner Holliday and 
Baltimore Streets, Baltimore, where I will be glad to 
welcome my old friends and new ones. 

I will handle a full line of Canning Machinery and 


Supplies, and modern equipment for Canners. 


E. J. JUDGE. 
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California Market. 


The Situation in the Pacific Coast States, as reviewed by 
our Special Correspondent for the past week. 


San FrRAncisco, CAL., February 26, 1910. 

While there is a very general opinion being expressed that 
never before in the history of the salmon packing industry have 
prospects been in a better shape than they are at present, it is 
to be noted that wholesalers and retailers are not quite so enthu- 
siastic over the situation as are the packers, and they do not 
look with much favor on the proposition that has been set forth 
by packing interests to make a decided raise in the price of next 
season’s output. There are also those among the packers who 
do not believe that the market can stand any material advance 
in price, and these are doing their best to discourage the efforts 
to make the opening price much greater than it has been dur- 
ing the past two or three seasons. T. J. Gorman, who has re- 
cently returned to Seattle from an eastern trip, states that never 
has he seen the demand for future salmon so great as it is now. 
He says: ‘‘I have not talked with a wholesaler in the East 
who did not say that his sales up to January 15th were larger 
than for the entire month in preceeding years, Jobbers are 
anticipating their wants in salmon more extensively than in the 
past. Packers, however, must not make the mistake of putting 
prices too high, as they did once before. As far as spot goods 
are concerned, there is little fish in first hands. Of course, this 
fish has not yet been used up, but it is going into consumption 
rapidly. The demand for salmon is widening everywhere.”’ 

In San Francisco the Alaska Packers’ Association is still 
busy shipping out fish, but its stocks are now getting low. 
Next season most of the fish will be handled from the Alameda 
side of the Bay where warehouses are being built. 

‘ Preparations are being made to operate every cannery in 
Alaska during the coming season, but several plants of the 
Puget Sound will remain idle. 

The recent advance made on freight rates on canned salmon 
shipments from the Coast to the East and the Middle West has 
had a decided effect on the movement of this commodity. The 
former rate of 75c. was advanced to 85c, and the railroad lines 
have been unable to secure their former share of this class of 
freight. Steamship lines operating in connection with the 
Tehauntapec National Railroad are carrying the bulk of the 
canned salmon, and this can be shipped to eastern ports and 
then back to Chicago cheaper than the railroads will do it. 

The bark Sintram and the bark St. Katherine have been 
purchased, it is reported here, by Frank B. Peterson of San 
Francisco, who will use them in the Alaska salmon carrying 
trade. 

The San Diego Packing Company has recently been incor- 
porated at San Diego for the purpose of carrying on a canning 
business near that place. Those interested in the project are 
D. H. Hume, W. L. Gould, Harry Downes, John R. Berry and 
Walter Hume. The capital stock of the concern is placed at 


$150,000. The packing industry will be carried on on a large 
scale, and a plant will be erected in the near future on the bay 
front. Sardines will be the ‘principal fish canned, although 
other varieties will receive seme attention. 

The North Alaska Salmon Company is having two cannery 
tender towboats built at an Oakland vard, and these will be 
ready to send North with the first vessels in the spring. 

T. J. Gorman, the Puget Sound packer, makes the state- 
ment that the enforcement of the fisheries recommendations 
recently made to the State Department by Dr. David Starr 
Jordan, Chairman of the International Fisheries Commission, 
would mean the confiscation of half the fish traps in Puget 
Sound waters, entailing a loss to salmon packers ruaning into 
the millions. 

The California Fruit Canners’ Association has put out its 
prices on the 1910 pack of peas as follows: No. 2s, Petit Pois, 
$1.75; Extra Fine Sifted, $1.40; Extra Sifted, $1.20; Sifted, 
$1.00; Standard, goc.; No. 8s, Sifted, $4.50; Standard, $4.00. 
On No, 8s the opening price this season is 25c. higher than last 
season, extra fine sifted are 15c. higher, and extra sifted are 
1oc. higher. The balance of the list maintained the old prices. 

Orders are now coming in for canned asparagus, but these 
are not as heavy as some have expected, probably because of 
the fact that the prices are just being received in the East. It 
is to be noted that in this year’s list there has been a change 
made in respect to the relative values of certain grades of canned 
asparagus.. Formerly the Mammoth spears were scarce, and the 
Mammoth grade was proportionally a high priced one. With 
careful cultivation, selection of stock, and a greatly increased 
acreage to choose from, this grade has become more common. 
At the same time a demand has developed for asparagus tips, 
and instead of this being a grade but little known it now has a 
very heavy call, and it is estimated by some that almost one- 
half of the present season’s pack will be put up in this form. 
The low prices that have been named this season preclude much 
of a chance of there being any material cuts made by any pack- 
ers, and prices are expected to be maintained better than ever 
before. There is considerable local business being done at the 
present time, and by the end of the month it is anticipated that 
eastern business will be commencing to come in in good shape. 
Reports from the growing districts indicate that the cold weather 
is holding back the crop to some extent, but by the first of 
March it is anticipated that there will be considerable grass 
moving to the fresh markets. Snows in the mountains have 
been heavy this winter, and it will be but a short time until the 
flood waters will be. coming down. However, the levees along 
the rivers are now in better shape than they have ever been 
before, and but little damage is anticipated. 


The Pacific Coast Canning Company has a fine new ware- 
house in West Oakland, and this season expects to be a factor 
in the asparagus canning business. The Griffith-Durney Co. 
wil] handle the output. 


At the annual meeting of the stockholders of the Chamber- 
lain Canning Company held recently at Bakersfield, Cal., the 
following board of directors was chosen: Fred Camberlain, 
W. B. Chamberlain, W. B. Prior, and F. L. Sweet. The fol- 
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Tomatoes can now handled con- 
finuous single line of large capacity 


Same as peas and corn 


We have demonstrated something quite notable this season 
in the line of improvements in Tomato Fillers, and can refer you 


to parties who can vouch for the demonstrations made at their 


factories, namely: 


GREENABAUM BROS, Seaford, Del. 
J. T. POLK CO., Greenwood, Ind., and 
FAME CANNING CO., Tipton, Ind. 


The machine is rotary, carries four collapsible hoppers in 
which work collapsing plungers,—each hopper as it passes the 
aperture of feeding wheel receives a measured amount of Toma- 


toes, all of which goes into the can without waste and without 


damage to the fruit. The measuring is exact and can be varied as 


desired. The capacity demonstrated is 60 cans per minute for each 
machine. You might make inquiries from parties mentioned, and 
we are now ready to supply the trade in general with this machine, 


which shows a saving in both raw material and labor. 


Sprague Canning Machinery 
DANIELG. TRENCH & co, 5 Wabash Avenue, 
General Agents, 7 Chicago, i. 
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lowing are the officers: President, Fred Chamberlain, W. B. 
Prior, vice-president, and John Chamberlain, secretary and 
manager. 

The California Fruit Canners’ Association is reported to 
have negotiations under way for the lease, and possible pur- 
chase, of the ‘plants of the Webber-Bissel Co. in Southern 
Washington. 

The Ehmann Olive Company will make improvements to 
its canning plant at Oroville, Cal., during the summer months. 
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THERE’S PLENTY OF FOOD—turn him around by advertising. 
Submitted by Geo. E. Lockwood, Jr., and adapted from ‘‘DeMar”’ 
in the Philadelphia Record of February Ist, 1910. 


I want what I want when I want it and I am going to 
get it quick, by putting an advertisement on the ‘‘Wanted and 
For Sale’’ page of the next issue—it’s the best way after all. 


Parcels Post of Benefit to Canners. 


At the meeting of the National Canners’ Association re- 
cently, a resolution was offered and passed, which read as 
follows : 

WHEREAS, Canners are continually being called upon to furnish to 
their customers, or prospective customers, samples of their goods ; and 

WHEREAS, The present charges of the express companies are very ex- 
cessive ; and believing that a parcel post would be of great value to can- 
ners, indeed to the people generally ; therefore, be it 

RESOLVED, That we earnestly recommend the Congress now in session 
to enact such a law, and that the Secretary of this Association is hereby 
instructed to arrange that a copy of this resolution shall be presented to 
both Houses of Congress. 


There is much talk now, in the daily, weekly and monthly 
papers of this country, in regard to the socalled ‘‘Postoffice 
Deficit of $17,000,000,’’ and this question is of interest to prac- 
tically every business man in the country, and from the tone of 
the above resolution it is evident it is very interesting to the 
canners. 

In a recent issue of a New York daily, probably more 
widely read than any other paper in the country, a whole page 
is given over to the discussion of this question, and the heading 
reads as follows: ‘‘How Our Postoffice is Stupidly Mismanaged 
and Robbed, and why the Remedy for the $17,000,000 deficit 
lies NoT in making the People pay more for their mail, Bur in 
Revision of Outrageous Railroad Rates, Resistance to Bucca- 
neering Express Companies and Business-like Methods in the 
Department Itself.’’ 


From the ‘‘American-Examiner,’’ New York City, we 
quote the following: 


TEN POINTS OF POSTAL MISMANAGEMENT. 


1. The Postoffice pays $1,000 a year rental for each mail car in addi- 
tion to transportation charges. The rental last year was $5,000,000. 
A mail car costs only $5,000 to build. No express company, merchant or 
corporatioa pays any rental for cars carrying their goods, 


WHEELING 


If you are going to pack 
Hominy, Kraut, Beans 
or other Winter Goods, 
better let us send you a 
sample car of our ‘‘Spec- 
ial’’ Strong Cans made 
from selected heavy Tin 
Plate. 


OLIVER J. JOHNSON, President. 


SOLDER HEMMED CAPS 


Wheeling Can Company, 


CANS AND 


Our Solder Hemmed Caps, 
which we are now prepared 
to furnish with all cans are 
the best in the market. The 
Solder is in the right place 
and Plenty of it. 


_ Wheeling, W. Va. 
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Perfect Work and Capacity Practically Onlimited 
| BLISS No. 20K Automatic Crimper 


This crimper handles all size cans from 1 gallon down, and crimps the 


top and bottom in a perfect manner, 


AVOIDING SUBSEQUENT UNNECESSARY WASTE OF SOLDER. 


It is of strong construction, entirely automatic, and has a practically 
unlimited capacity. Details on request. 

We build the complete line of High Speed Automatic Can Making 
Machinery for both 


OPEN TOP AND PACKERS’ CANS 


No. 20K PATENTED AUTOMATIC DOUBLE Eno macune, © ALOGUE No. 14 1S WAITING FOR YOUR CALL. 


E. W. BLISS COMPANY 


25 ADAMS STREET, BROOKLYN, N. Y., U.S. A. 


Representatives for Chicago and vicinity: STILES-MORSE CO., 562 Washington Boulevard, Chicago, III. 


NOW GOOD TIME 


To order 4 Knapp Labeler and Boxer. We 


guarantee satisfaction. We have some second- 
hand No. 2 Labelers which we are rebuilding to 
latest model, including new lap pasting device. 
While they last these Machines are fine bargains. 
We guarantee these to do work equal to 
new ones and to give satisfaction. Will allow 
full amount paid towards new Machines any 
time in one year from date of purchase. 
Second-hand Knapp Labelers offered for 
sale outside of our firm do not contain the new 


features. 


Write us today for our new catalogue. 


THE FRED. H. KNAPP CO., 


WESTMINSTER, MD. 
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2. The Postoffice paid railroads $50,000,000 last year for mail transpor- 
tation. Within the last twenty-five years general freight rates have been 
reduced on the average fifty per cent. But the United States is still pay- 
ing rates ninety per cent. of what they were in 1885. It is also paying 
from 100 to 300 per cent. more than any express company or other cor- 
poration. 


3. The Postoffice charges one cent a pound for second-class mail mat- 
ter, and loses $63,000,000 a year. But in Canada, whose total population 
is only equal to that of Greater New York, they charge one-quarter of a 
cent a pound for such matterand, with longer hauls, make $1,000,0co a 
year profit out of it. 


4. The railroads fix their mail carrying rates by dividing the country 
into four districts and by weighing once every four years fcr a period of 
ninety days all the mail carried through each section. Postal reform 
organizations assert that this loose method uniformly results in an over- 
charge of about 5 per cent. or $2,500,000, through overweighing. 


5. Packages weighing more than four pounds, by a regulation inspired 
by the express companies, are unmailable in the United States. All such 
packages must be sent by express. To send an eleven pound package 
from New York to San Francisco costs $1.65. But packages up to eleven 
pounds may be mailed in England and be distributed by express all over 
the United States at a uniform rate of twenty-five cents 


6. The Government has absolute power to monopolize carrying of all 
mailable matter. It has made carrying of letters a criminal offense, but 


has never exercised its right over four pound and less packages—fourth 
class mail. Profit tothe Government upon the latter is forty per cent. 


A $2,000,000 surplus was shown through it last year. But the express com- 
panies have been allowed to take eighty per cent. of this business from the 
Postoffice, robbing it of $8,000,000 yearly. 

7. The average amount of monthly revenue derived from each of the 
40,000 rural free delivery routes is $14.92 ; the cost of mainteuance of each 
route is $72.16. The two-horse rural delivery wagons carry on an average 
only twenty-five pounds aday. The department showed last year a deficit 
of $28,000,000. But one of the great express companies carried a ton and 
a half every day on each of its wagons, and, charging no more for its ser- 


vice, paid $300 dividends on each of its shares. A parcels post would add> 


$50,000,000 a year to Postoffice revenues. 


8. The Postoffice pays freight on returning postal equipment, empty 
mail bags, etc. But empty milk cans pay no return freight, nor do certain 


other receptacles by ‘‘private arrangement”’ with the roads, while rates on’ 
returning crates and barrels of ‘‘non-exempt”’ corporations and private 
merchants are trom twenty-five to fifty per cent. lower than on postal 
equipment. 


9. It costs the Postoffice $5,000,000 a yearto handle the mail of the 
other departments of the Government. By its system of bookkeeping this 
is charged up against the expenditures of the Postal Department, when it 
should be divided pro rata among the other departments themselves. 

10, The Postmaster-General has the power to stop and open any man’s 
mail, and there is no appeal trom his decision. 

In the same article, the writer says: ‘‘A dollar in America 
will send six and a quarter pounds of fourth class matter 
through the mails, while a dollar in England will pay postage 
on forty-four pounds of the same kind of mail. The rural free 
delivery wagons carry an average of twenty-five pounds a day, 
and the Department’s deficit is $28,000,000, while the big 
express companies carry an average of aton per wagon a day 
and pay immense dividends on each share of stock. An eleven 
pound package cannot be mailed in the United States, and the 
express companies will charge an American $1.65 to carry it from 
New York to San Francisco, but because Englard has a parcels 
post the express companies will carry an identically similar 
package, mailed in England, anywhere in the United States for 
25 cents—and make a profit on it.’’ 

The grocers are fighting the movement in this country for 
the establishment of a parcels post, but from the foregoing it is 
evident that in order to render the greatest number the greatest 
good, a parcels post should be adopted by the Government. 
Canners and’brokers would save and be benefited in sending 
samples, but there are also many other industries that would 
welcome it. 


If you think it worth more than junk, but have no 
further use for it in your factory, it’s very probable someone 
else would be glad to give you a fair price for it. A small ad on 
the ‘‘For Sale’ page would decide the question quickly. 


GEO. W. ZASTROW, 


MECHANICAL ENGINEER, 
1404 to 1410 Thames St., | BALTIMORE, MD. 


IMPROVED STEEL PROCESS KETTLE. 


Manufactured to hold 800, 1,000 and 1,200 2-Ib. cans. Conceded to be the best; hun- 
dreds in use. Double thermometer pocket riveted to each kettle. Constructed so as to 
use either water, dry steam, or open bath process. 


$69,000.00 


SAVED TO THE CANNING INDUSTRY AND 
DIVIDED AMONG THE SUBSCRIBERS AT 


CANNERS EXCHANGE 


Write for Information 


FIRE INSURANCE AT CANNERS EXCHANGE 


LANSING B, WARNER, ,Atforney and Manager 
5 Wabash Avenue 
CHICAGO 


ADVISORY COMMITTEE 


FRANK A. VAN CAMP, Chairman CHAS. S. CRARY, Treasurer 
Indianapolis, Ind. Hoopeston, Il. 
GEORGE G. BAILEY WM. R. ROACH 
Rome, N. Y. Hart, Mich. 
L. A. SEARS, Chillicothe, Ohio 


Officially Endorsed by the National Canners’ Association 
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STRING BEAN GRADER. 


MONITOR 
STRING BEAN MACHINES 


SEND FOR ILLUSTRATED CATALOG 


| HUNTLEY MFG. CO., Sitver Creek, N. Y. 


oNITOR 

BEAN CUTTER = 

Howrvey 

THE MONITOR WHIRLPOOL BLANCHER. Bs 


TLEY 


THE MONITOR WHIRLPOOL WASHER. 
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Addresses Made at the National Conyention. 


In last week’s issue we published two papers which were 
‘read at the recent meeting in Atlantic City. This week we 
give one paper which was read on ‘‘Field Day,’’ by Mr. Wol- 
to Increase the Consumption of Canned Goods’’ that received 
the second prize. This address was not made at the meeting, 
but THe TRADE secured a copy of the paper, and we take 
pleasure in giving it in this issue, in full. 

Last week we published only ‘‘Field Day’’ papers, but in 
future we shall give one field day paper and oue paper on how 
to increase the consumption of canned goods, instead of holding 
the papers on this subject until last as we had at first intended. 


Good Seed Peas and How to Get Them. 


Mr. Wolfinger’s Address at the Annual Convention of National 
Canners’ Association, Atlantic City, N. J. 


Mr. CHAIRMAN, LADIES AND GENTLEMEN:—It affords me 
great pleasure to be with you at this great convention, as I like 
to attend conventions and attend every one I possibly can when 
it is of interest in my line of business, as I think a convention 
is a kind of an educational school. 

While I am a new beginner in the canning business, I had 
many a season pass away in other business, some bright ones 
and also some dark and cloudy ones, as we haven’t always 
bright days in business, as at present we have days that are 
dark enough for any canner. But we must not lose hope and 
look on the brighter side and for brighter days to come, and I 
am sure if we go at it inthe right way we can’t missthem. And 
the way to go at it right is, it seems to me, to find out first 
where the darkness comes from, and then put up our strongest 
efforts against it, that no shadow can back into, and that is, we 


must join and stand shoulder to shoulder and put up such choice 
and good flavored canned goods that we can truly advertise them 
as good goods and say, ‘‘the more you eat the more you want.”’ 
We must put up such goods as will create an appetite. 


We must can.our goods in the most sanitary factories and 
surroundings that can possibly be obtained, also put up as nice 
goods as can be obtained, and we must not forget to have a 
high and delicious flavor. No matter how nice our goods look if 
they haven’t the right flavor we are on the wrong, on the 
shadow side of the business. 

I think I can freely say that there are quite a number of 
gentlemen in this audience who enjoy smoking, but I do not 
think there is any here present who will say, if he buys a good 
cigar that he is satisfied if it only has a nice attractive wrapper, 
no matter whai the filling may be. Oh! No, the first is we 
want a nice looking and clean cigar and then a nice flavor, so 
when we have smoked the first one it was so good that we want 
another, another and another one ; and it is the same thing with 
our canned goods. I am sure our dear wives will assist us in 
creating a demand for our canned goods if we only produce the 
right kind of goods, but if we produce poor and off standard 
goods with poor flavor, so that when our ladies have company 


_ and serve a side dish of canned goods, and see that their guests 


only eat it so as not to offend their hostess, can you blame them 
for not buying another can very soon? No. As I say we must 
start on the shadow side and clear that shadow away; first we 
must produce good goods, so that when our ladies serve them 
they taste so good that our hostess can see us satisfied, then it 
will be a pleasure for them to serve more and more. 

Now to get at the root of the evil, I think we will have to 
start at mother earth, for what we plant we will reap. I am 
especially speaking of peas now; while I say I am new in the 
canning business, I am not new in raising peas. I have been 

(Continued on page 23) 
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| am a Specialist in 


STOKES SEED STORE. 


TOMATO SEED FOR 


THE FINEST VARIETIES GROWN BY ME FOR THIS TRADE 


“STOKES BONNY BEST EARLY TOMATO”? is the Finest Canning Variety Ever Introduced 
SUCCESS, QUEEN, PARAGON 
Write Me For Prices, Stating Quantity You Use 


219 Market Street, 


NEW STONE, MATCHLESS, 


PHILADELPHIA, PA. 


PATENTED 


NHOD 3HL 


MORRAL BROTHERS > 


MANUFACTURERS OF 


THE MORRAL CORN HUSKING MACHINE 

THE MORRAL CORN SILK BRUSHING MACHINE 
THE MORRAL SINGLE CUT CORN CUTTER 

THE MORRAL DOUBLE CUT CORNCUTTER 

THE MORRAL CORN COOKER-FILLER 

THE MORRAL CAN WIPING MACHINE 

THE MORRAL LABELLING MACHINE 


ALSO DEALERS IN 
CAPPING ,MACHINES and RETORTS 


and can furnish complete Line of Corn Canning 


Machinery. 
information. 


Write for circulars and other 
Address 


MORRAL BROTHERS 


MORRAL, OHIO 
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THE TRADE at 


THE AMERICAN LABEL MFC. CO. 


MANUFACTURERS OF 


Labels and Wrappers for Canned Goods--Plain, Varnished 


AND EMBOSSED 


New plant, covering three acres of ground, which is just being 
completed. ~The plant will be equipped with the latest 
and most improved machinery, making it one of 
the best and most modern printing estab- 


lishments in the United States. 


COLOR PRINTING IN ALL ITS BRANCHES 


OFFICE AND WORKS, Gross, Covington and Sanders Streets, BALTIMORE, MD. 


BRANCH OFFICES: 

NEW YORK BOSTON CHICAGO 

PHILADELPHIA NEW ORLEANS PITTSBURG 
| LOS ANGELES 
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THE TRADE. 


PUBLISHED EVERY FRIDAY BY 
THE TRADE COMPANY. 


INCORPORATED. 


A. F. JUDGE, - - - - - - - Manager and Editor. 
304-5 Maryland Savings Bank Building, Baltimore, Md. 


THE TRADE is the on/y paper published exclusively in the interest 
of the Canned Goods FPackers of the United States and Canada. 
Established in 1878. 


TERMS OF SUBSCRIPTION. 
Payable in advance on receipt of bill. 


One year, pe - - $2.00 
Six months, - - - - . = $1.00 
Foreign, - - - - - - - $4.00 
Canada, - - - = $3.00 


_ADVERTISING RaTES.—According to space and location. 
Make all Drafts or Money Orders payable to THE TRADE Co. 
Address all communications to THE TRADE Co., Baltimore, Md. 


Notices of Hands Wanted or Situations Wanted will be inserted 
free for paid annual subscribers; other parties will be charged $2 00 
per inch per insertion, $5.00 per month. 


Packers are invited and requested to use the columns of THE TRADE 
for inquiries and discussions among themselves on all matters pertaining to 
their business. 


Business communications from all sections are desired, but anonymous 
letters will be ignored. A. F. JUDGE, Managing Editor. 


Entered at the Postoffice, Baltimore, Md., as second-class mail matter, 


BALTIMORE, FRIDAY, MARCH 4, 1910, 


EDITORIAL JOTTINGS. 


Whatever else the Atlantic City Convention did, it has cer- 
tainly stirred up a lot of talk among the kindred industries 
because of the actions there taken. 


As for instance the retail grocers of the country are worked 
up over the passage of the Parcels Post Resolution; because 
they contend such enactment would seriously interfere with 
their business. 


The retailers base their contention upon the opportunity a 
Parcels Post would give the ‘‘catalogue houses’’ or ‘‘mail order’ 
houses to encroach upon their territory." They fear that these 
‘‘cat houses’’ as they are termed, would immediately begin 
selling groceries, etc., to their customers, to the retailer’s loss. 


Consequently anything that has a tendency to advance such 
a proposition, instead of retarding it, they consider at enmity 
with their best interests, and so they regard the resolution of 
the National Canners’ Association as a decided endorsement of 
a proposition they have worked hard to kill. And the retail 
grocer is not to be disregarded by the canners, et al. 


President Green of the National Retail Grocers’ Associa- 
tion has written Secretary Gorrell regarding the matter, putting 
in a strong protest against the carrying out of the Canners’ 
Association resolution. Further than this the Retail Grocers’ 
Association of St. Louis, we are informed by the Interstate 
Grocer of St. Louis, has passed the following resolution, a copy 
of which they are mailing to the canners, and also to represen- 
tatives in Congress : 

Resolved, That in the opinion of this association the pro- 
posed legislation for the establishment of a parcels post system 
in connection with the United States mails is unwise and detri- 
mental alike to the interests of the public and the local mer- 
chants throughout the entire country. Such legislation would 
result in compelling the government to transport at great 
expense and loss an immense quantity of merchandise not 


properly belonging to such a system of distribution and thus 
entail,great and needless confusion, delay and interference with 
the legitimate purposes of the mails. The immediate benefac- 
tors of the parcels pust would be almost exclusively the ‘‘mail 
order’’ houses who would thus be enabled to compete on terms 
of great advantage with the local merchants and cause a serious 
loss to the legitimate distributors of merchandise.’’ 

_ Without doubt the danger to the retail grocer’s business is 
real and not imaginary, in the passage of the Parcels Post bill; but 
it is equally true that a Parcels Post would be a great benefit to 
the canners of the country through the fact that it would per- 
mit the delivery of canned goods samples at rates that are 
within reason, which cannot be said of the express companies. 
In this respect it would be an immense benefit to the industry ; 
but in securing such a benefit, the industry will have to be care- 
ful that it does not draw down upon itself a greater disas- 
ter—the antagonism of the retail grocers. 


We cannot refrain from saying, however, that the retailers, 
as a body, are in very poor position to ask the support of the 
canners generally on any movement, for if they have been of 
any assistance to the canning industry in the past it has been of 
a passive nature, certainly not an active one. 

There is no line of business that could so easily, but at the 
same time so greatly assist the consumption of canned goods as 
these very retail grocers. The mere mention on their individual 
parts, to the consumers of their neighborhood of a fact that they 
should well know, that canned goods are the purest foods that 
can be bought, would immensely increase the consumption of 
this article. 


There is nothing in the whole list of groceries, handled by 
the retailers, that causes them less trouble, is as free from loss 
from spoilage, or adds to the appearance of their stores as 
canned goods. And yet how many of them can be found doing 
this article even partial justice? We have personally heard 
many retail grocers say to a customer, during a casual moment 
of conversation, when the topic turned upon pure food laws, for 
instance—things regarding canned goods that tended to damn 
them in the hearer’s opinion for all time, or at least cause a 
grave suspicion. The first thing they think about, on an aver- 
age, when this question of purity is raised, is of canned goods; 
not as representing pure goods, but as needing a thorough 
investigation. 

Such remarks are due to ignorance on the part of the 
retailer, it must be granted; but this does not excuse the injury 
done to a whole industry, and which in comparison with the bad 
results which would obtain from a Parcels Post is not to be com- 
pared for an instant. Why does not the retailer understand 
canned goods, so that he can talk of them with pride, as he 
would if he did know them? 


While we are on the question of a Square Deal, as they will 
call it, would it not look better on the part of the retailers to 
give a square deal to the canners and their goods, and then 
demand in return a square deal ? 

The retailer will answer that he sells canned goods, and 
lots of them. But it is a fact that he does so rather in spite of 
himself than through any help or effort to push the goods, on 
his part. We dislike the expression at all times, but it seems 
more appropriate here than anywhere we can think of and that 
is that ‘‘the goods sell themselves.’’ As far as the retailer is 
concerned this is true, canned goods have to sell themselves, or 
they would stick on the shelves’ forever. 

There are exceptions to this, of course. There are some 
retailers who have tried the goods they handle and know them, 
and so recommend them. ‘They cannot do otherwise when they 
do know canned goods; but we contend that every retailer 
ought to know and push canned goods, and do his share towards 
wiping out that immense amount of popular ignorance and preju- 
dice regarding canned goods. The retailers could be a great 
power in such a work. 

And they would not go unrewarded for their efforts, for 
the profits upon canned goods will compare favorably with the 
best articles they handle, and far surpass a whole lot of them. 

So we say: Mr. Retailer, place yourself in the position of 
having earned the support and friendliness of the canning indus- 
try, and you will find the canners back you up with all their 
might. Not that the resolution referred to was passed as an 
affront to you, but on general principles. For we know that 


the resolution was passed in ignorance of your desires. 
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(Continued from page 20) ! 


raising peas each year since 1881, and have been taught how to’ 


raise peas by my father when I was a boy and living on the 
farm in Sheboygan County, Wis., and we raised peas each year 
and there wasn’t any seed that my father gave so much atten- 
tion to as pea seed, and the result was we always had choice 
peas and a good crop. 


Seed peas, especially for canning purposes, must be of uni- 
form size and good quality. If you plant a small scrubby seed 
you can’t expect anything but scrubby and uneven peas, and 
especially so if you seed mixed seed, such as small and large 
mixed, the large ones will produce a strong, healthy vine and 
uniform peas. but the small ones will sprout up scrubby and 
uneven, and the peas on the smaller vines will mature quicker 
and get hard quicker than the large and thrifty ones. Andif you 
sow mixed uneven sized seeds you will reap mixed peas, and will 
can nothing but uneven and not uniform goods, for it is just as 
impossible for a canner to can choice peas from such seed as it 
is for a meat packer to make a nice piece of dried beef from a 
pig’s tail. 

Seed peas should be bought from a good, responsible seed 
house that raises their own seed and sees that the seed is receiv- 
ing its proper care; it never can receive too careful attention, 
especially in rougeing on the field. Then it should be hand 
picked by experienced hands and graded on sieves so that you 
can’t tell one from the other in size. It doesn’t matter so much 
to sow a small seed if it be sound and not too scrubby, but do 
not seed them mixed, under any circumstances. 

In the last three or four years farmers have been starting 
in to quite an extent to raise seed peas on their own account 
and sell them to seed dealers. ‘‘Now this is entirely wrong;’’ 
in the first place, the most. of them don’t understand how to 
raise good seed, and second, they don’t care how it is raised if 
they only get a good price for it, so let us always be on the look- 


a large part to do with canning good goods. 


out for such dealers that buy such seed and.not buy of them if 
we find them buying of such farmers. If we can’t depend upon 
good seed growers it would be far better to raise our own seed 
and see that it gets proper care. 

I would also like to mentidn, if permitted, that our brokers 
and jobbers would greatly advance the demand of canned goods 
if they would post the goods a little more on their flavor and taste 
than just by the clearness of liquor and abundance of it. 

So the quicker we start the better, and now is the time we 
should make our regulations, seed nothing but the best seed and 
can nothing but good goods and in the most clean and sanitary 
factories, with the most up-to-date machinery, as machinery has 
Also the processing 
has a large influence more on flavor than anything else. Peas 
should be thoroughly and quickly washed from all impure sub- 
stance, but no more than necessary, as by overwashing we 
extract the fine vegetable flavor from it; you can’t wash them 
more than clean no matter if you wash them all day, but you can 
wash them too much and take nearly all the natural flavor from 
them. Also in sterilizing, great care must be taken, the quicker 
you can sterilize them the better flavor you will obtain, while by 
sterilizing too long the fine flavor will be lost and will even take 
off flavor and leave a bitter taste. 

So let us produce canned goods, peas and all other articles, 
so that when we eat them we will long for more and if this be 
done we will have no trouble in creating a demand so that they 
can be found on every table each day of the year, and we will be 
the strongest competitors to our meat baruns. 

Its the goods itself that has to increase the demand, and I 
can prove it, if you will permit me the time. 

The first American cheese factory built in Wisconsin was 
in 1868; today we have over 2,000 factories and cheese is still in 
good demand and hasa high price, but there has also been 
dull and dark times for cheese manufacturers and it was due to 


YOU LABEL HAND 


Simply because you haven’t felt the need for a 
change? Improved methods seldom appeal so strong 
as to literally force one to adopt them—it is only 
after they have been been mgryee that the great 


benefit is derived. . . 


You ‘may never appreciate the advantages of using a 
BURT LABELING MACHINE, but the fact remains that 
without it, you are the loser—when hundreds of canners 
are profiting by its use, there can’t be any question of its 


You do yourself an injustice not to investigate the 
merits of this machine, because it would prove indispen- 


sable to your plant—why not get particulars? . .. . 


MACHINE COMPANY, 


BALTIMORE, MD. 
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poor cheese; it was at that time that some unscrupulous eheese- 
makers began to make the filled cheese, and thedem and dropped 
off fully one-half; but when legislation took hold of it and pro- 
hibited filled cheese, the demand increased again and also the 
price went up nearly three-fold.” 

The filled cheese looked nice in appearance, but when you 
once eat of it you would want no more, just like a poor cigar, 
or poor canned goods. 


How to Increase the Consumption of Canned Goods. 
By Adolph Goldmark, New York City, 2nd Prize. 


From very small beginnings about sixty years ago, the 
canned goods industry of the United States has grown to enor- 
mous proportions. 

Such progress has been made in the cultivation and preser- 
vation of fruits and vegetables, that the producing capacity of 
the canned goods industry is constantly ahead of the consuming 
capacity of the Nation, and therefore the question arises: ‘‘IF 
THE RATIO OF NATURAL NORMAL INCREASE IN THE DEMAND 
REMAINS SMALLER THAN THE RATIO OF PRODUCTION, WHAT CAN 
BE DONE TO HARMONIZE THESE FIGURES, AND TO SOLVE THE 
PROBLEM.”’ 

HOW TO INCREASE THE CONSUMPTION OF CANNED GOODS ? 


Not very long ago, one of the acknowledged obstacles in 
the way of popularizing canned goods, was the practice of many 
packers of misrepresenting or misbranding their product; but 
the Pure Food Law of June 30, 1906, and its rigorous applica- 
tion by the Department of Agriculture, have worked a very 
salutary change, so that the consumer can be reasonably sure 


that the contents of a can is what the label describes it-~to be: 

This protection of the quality was the first and most important 

stage in the solution of the problem ; but, although the Pure 

Food Law has improved the moral tone of the packing industry, 

there is still ample room for improvement.» One of the funda- 

mental laws for increasing the consumption, may be stated as 
follows: 

PACKERS OF ALL CANNED Goops SHOULD SUBORDINATE QUAN- 
TITY TO QUALITY, AND STRIVE INCESSANTLY TO RAISE 
THE STANDARD OF THEIR VARIOUS PRODUCTS TO THE VERY 
HIGHEST EXCELLENCE. 

What is next needed to increase the consumption of canned 
goods in the United States, is a vigorous, intelligent, far-reach- 
ing, far-seeing and persistent CAMPAIGN OF EDUCATION AND 
PROTECTION. This campaign nwst include on the one hand, 
the imparting of full and reliable information to the people as 
to the great usefulness of canned goods, their economy, purity 
and healthfulness, so as to stimulate a larger use of canned 
goods ; and, on the other hand, a constant watchfulness of all 
factors which govern the welfare of the business, and constant 
efforts to dispel prejudices based upon alleged harmful results 
from eating canned goods. 

In order to carry on this CAMPAIGN OF EDUCATION AND 
PROTECTION, the following plan is submitted : 

I. Let the Canning Machinery and Supplies Association, 
the National Canners’ Association, and the National Brokers’ 
Association appoint delegates to a joint conference, with the 
object of organizing under an appropriate title, a new National 


Association, for the purpose of increasing the consumption of 
canned goods. For the purpose of this Essay, we assume the 
name chosen to be ‘AMERICAN CANNND Goons LEAGUE.”’ 


JEROME B. RICE SEED COMPANY 


We can supply for present delivery at lowest prices, or will make growing contract prices for 1910 crop 


Beans, 
Beets, 
Onions, 
Peas, 
Squash, 
Tomatoes, 
Sweet Corn, 
Cucumbers. 


Correspondence 
Invited. 


Cambridge Valley Seed Gardens, 


 .CAMBRIDGE, N. Y. 
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STICKNEY | Double Pineapple Grater 
SYRUPING MACHINE eee 
$125.00 


Instantly adjustable while running. 
Will handle one, two or three pound 
cans, and do perfect work. . . . 


CONDENSED MILK 
FILLER 


Standard machine of its class, in use 
by all the largest concerns. . . . . 


SPECIAL FILLING MACHINES for 
any purpose or capacity. EVAPOR- 
ATED CREAM, BAKED BEANS, 
FATS, OILS, MUSTARDS, etc., in 
round or square cans or glass jars. 


HENRY R. STICKNEY 


PORTLAND, MAINE, U.S. A. 


SPECIAL AGENT 


SPRAGUE CANNING MACHINERY COMPANY, 
FOR 


NEW ENGLAND STATES. THE JOHN R. MITCHELL COMPANY, 
Foot of Washington Street BALTIMORE, MD. 


SLAYSMAN & CO. 


MANUFACTURERS OF 
AUTOMATIC CANMAKING 
MACHINERY 


SOLDER USED 


3: LBS. CANS, 
3 LBS. PER THOUSAND 


2 LBS. CANS, 
234 LBS. PER THOUSAND’. 


1 LB. CANS, 
2 LBS. PER THOUSAND 


WRITE FOR PRICES “SLAYSMAN” NEW IMPROVED FLOATER 


FACTORIES 


125-127 E. FALLS AVENUE 


OFFICE AND SALESROOM 


m8 E. PRATT STREET ll! S. FRONT STREET 


BALTIMORE, MD. 
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II. The membership of this new AMERICAN CANNED 
Goops LEAGUE can be recruited from all interests who will be 
benefited by increased consumption of canned goods, such as, 

Farmers, who grow fruits and vegetables. 

Packers of Canned Goods. 

Manufacturers of Machinery and Supplies. 

Canned Goods Brokers. 

Label Printers. 

Box Makers. 

Wholesale Grocers. 

Retail Grocers. 

Transportation Companies, etc. 

III. Let the new League, which will of course have the 
usual executive officers and Board of. Directors to administer its 
affairs, appoint necessary committees to take charge of the sev- 
eral departments into which the work must be sub-divided, 
such as a 

Committee on Finance. 

Committee on Education and Publicity, with Sub-Commit- 
tees on Press, Monthly Journal, Literature and Circulars, 
and Advertising. 

Committee on Statistics. 

Committee on Legal Affairs. 

Committee on Accounts. 

Committee on Foreign Business, etc. 

IV. Let the National Committee organize Auxiliary Com- 


mittees in every State of the Union, composed of members of 
Allied Interests. 

V. Issue invitations to all persons, firms and corporations 
outside of packers, who will be benefited by this work, to 
become members, at a general membership fee of from $5.00 to 
$25.00 per annum, according to the degree of benefit 1o be de- 
rived by such members. 

VI. The Finance Committee must devise a plan for regu- 
lar contributions by packers and machinery supply men. A 


--fund.of not less than $100,000, preferably $250,000, should be 


collected to carry on this work in its fullest scope and most 
thorough manner. If every packer of fish, fruits, corn, toma- 
toes, peas, beans and other vegetables contributes one-half cent 
per case, it would create a fund of at least $150,000; with regu- 
lar dues from wholesale grocers, retail grocers, farmers, and 
other interests, it should not be difficult to bring this fund to at 
least. $200,000. 

VII. The work to be done by the League, and to be sub- 
divided into the proper committees, is outlined herewith : 

1. Obtain a collective certificate from some of the best 
known physicians, chemists, hygienic institutions, and Pure 
Food Commissioners, that American canned food products are 
in general wholesome and pure, and the best possible substitute 
for the same class of fresh foods, and that they are not in any 
way injurious to health. 

2. Have a copy of this certificate displayed in every store 
in the United States handling canned goods. 

3. Engage experts to lecture in every large city, also in 
country circuits, in free lecture courses, Cooking Schools, Girl’s 
High Schools, Colleges, Public Schools, Young Women’s Chris- 
tian Associations, also independently under the auspices of 
Health Boards, Boards of Trade, etc., to acquaint the people 
with the great economic value of foods so preserved and availa- 
ble for use during the entire year and far from places of produc- 
tion. Combine with these lectures interesting stereopticon 
views or moving pictures of the process of picking fruit and 
vegetables, show the interior of canning establishments, so as 
to convince people that products of the field and orchard are 
scientifically and quickly preserved in clean, sanitary estab- 
lishments. 

4. Arrange excursions to canning establishments under the 
leadership of prominent lecturers or guides, for the same 
purpose. 


HULL MFG. CO. 


125-127 EAST FALLS AVENUE, 
BALTIMORE, MD. 


Manufacturers of 


HULLS 


PATENT GASOLINE BURNERS, 
_ FIRE POTS AND HEATERS 


Repairs Promptly Attended to. 
CANNING HOUSE SUNDRIES 


BETHLEHEM 


BEST HOIST EVER BUILT. 


Friction Clutches Throughout. 


Sure Limit Stops. Greatest Daily Capacity 
MOST DURABLE. 
No Hard Work for Operator. 


MANUFACTURED BY 


BETHLEHEM FOUNDRY AND MACHINE COMPANY 
SOUTH BETHLEHEM, PA. 


We are Specialists in Hoisting Machinery. 
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THIS GUARANTY BOND 


IS YOUR PROTECTION 


AGAINST LIME IN SALT 


— shipment of Diamond Crystal Can- 
ners’ Salt must be wholly satisfactory 
from your standpoint. 


Every order brings one of these bonds with 
the acknowledgement. It binds us to ship you 
not a salt that we say is better—but one that 
vou know ts better, before you pay for it. 


Read the bond. You will see that it is the 
strongest guarantee we could possibly make. 
It obligates us to accept your decision absolute- 
ly. Your word is final; there is no appeal. — 


LIME IS A MENACE. 


We have originated this bond to demon- 
strate to you that a salt which is practically 
lime-free will improve the quality of your 
goods. 


For some uses a moderate quantity of sul- 
phate of lime in salt may not be objectionable, 
but in the canning business lime is a menace. 


Professor Duckwall figures that as little as 
2 per cent. of total impurities may materially 
injure the product in which it is used Even in 
small quantities, sulphate of lime is apt to cloud 
or discolor your liquor, and to toughen the veg- 
etables themselves. 


Freedom from lime means a clear liquor, 
and a tender, palatable product. 


We own the ofily successful process of 
eliminating the lime from salt. It is used ex- 
clusively by us. 


WHAT THE BOND MEANS. 


Let us ask you this— 


Isn’t this bond in itself proof that the pure, 
lime-free Diamond Crystal Salt actually is bet- 
ter adapted to your business than other kinds? 


Could we afford to make this binding agreement, 
if we didn’t £vow that Diamond Crystal Can- 
ners’ Salt would make good with you ? 


Remember, please, that one of the bonds 
goes with every acknowledgement. It doesn’t 
cover merely one barrel or one shipment, but 
all shipments. It assures you against loss, or 
dissatisfaction, or the rzsé of loss or dissatisfac- 
tion. 


You can’t make a mistake in buying Dia- 
mond Crystal Salt. Wouldn’t it be good bus- 
iness to let us quote you prices? 


DIAMOND CRYSTAL SALT CO. 


St. Clair, Mich. 


Suaranty 


F, for any reason, this shipment of Diamond 
Crystal Salt should not give satisfaction to the 
purchaser whose name appears hereon, we 
will take it off his hands at the full purchase. 
price, without argument or quibble. 

We will in that case make no charge 
for any reasonable quantity used in testing, 
and will further repay the purchaser the 
cost of freight, of cartage, and of any other 
expenses incurred by him either in getting 
the salt or in returning it. 

We make this a binding guarantee; and we 
agree that the purchaser shall be the sole judge 
on all points, and that his word shall be final. 


Name of Purchaser 

Address 

Quantity” bought... 

Purchaser's Order No. . 


Diamond Crystal Salt Co. 


Dated at St. Clair, Michigan 
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5. Arrange with moving picture shows everywhere to fur- 
nish them films of canning processes free of charge. 


6. Let the League issue a Journal of its own, free to mem- 
bers, to defend the Associated Canned Goods interests, giving 
interesting and valuable information and advice to grocers and 
general stores, and for the purpose of continually advocating 
their support of the canned goods business. 

7. Engage the co-operation of newspapers, furnishing them 
with repurts of work done by the League, also interesting arti- 
cles about the wonderful progress and magnitude of the Canned 
Goods Industry, the capital and labor employed, descriptions 
of processes, etc. Try to get editorial notices of such articles 
commenting upon the valuable work done by the League, and 
endorsing its claim to popular support. If absolutely necessary, 
pay for the insertion of such articles in leading magazines, and 
get other smaller papers all through the country to reprint 
them. Enlist also the co-operation of all trade papers of the 
Allied Interests. 

8. Print a booklet, giving valuable and interesting informa- 
tion about canned goods, their great advantages, healthfulness 
and purity, also recipes for the preparation of the principal 
vegetables, and combination of fruits, etc., and advertise occa- 
sionally that such booklet can be obtained free. 

9. Let representatives of tke League visit conventions of 
Wholesale Grocers and meetings of Retail Grocers’ Associations 
in every larger city, to arouse their interest, to impress them 
with the dignity and importance of the American Cannd Goods 
League, its great work in the interest of the dealer for the in- 
crease of his business, and thereby justify the demand for his 
contribution and hearty co-operation. 


10. Let the packers of canned goods adopt a general seal — 


or monogram, and print it on all labels, cans and boxes of 
canned goods wherever possible, to show their membership of 
the AMERICAN CANNED Goops LEAGUE. 


11, In the Department of Statistics, gather all information 
of interest and value to the League, particularly the figures of 
the annual output of every kind of fruit, fish and vegetable in 
every part of the Union, the quantities shipped to every State, 
and if possible, also the quantities of each sold by wholesale 
grocers to every State and Territory of the Union. On the basis 
of such statistical figures, correctly tabulated, it will be possible 
to draw important conclusions about production, distribution 
consumption, and then to effectually concentrate the work upon 
territory where it is mostly needed to increase the consumptton 
of canned goods. 

12. Let the Foreign Committee correspond with the United 
States consuls in all foreign countries, for the purpose of obtain- 
ing their advice as to what kind of American canned goods 
could be introduced, and what obstacles, if any, have to be 
overcome. 

13. The Law Committee is to watch legislation in all 
States, and report any proposed harmful law, investigate immedi- 
ately any report oi injury to anybody by eating any kind of 
cauned food, thoroughly investigate circumstances, and if found 
due to carelessness of the victim or his family, be prepared to 
publish the facts, if desirable. 

14. Engage the co-operation of a first-class Advertising 
Agency, whose experience will be very useful to the Committee 
on Education and Publicity on many points. 

VIII. Although the League must abstain from taking any 
interest in any particular packer or brand, it can establish a 


Bureau of Information, where foreign houses can learn of pack- 
ers anywhere in the United States producing certain kinds of 
canned goods, and where the American packers can learn the 
names of houses in foreign countries interested in American 
canned food products. 

IX. In order to facilitate the use of canned goods, it is 
desirable to adopt some key-opening system for fruit and vege- 
table cans. This is particularly desirable for foreign markets. 


DON’T YOU KNOW that you can roll the empty cans 
to your filler, thus saving the expense of truck- 
ing? 


DON’T YOU KNOW that one boy in the can loft will 
place the empty cams on a runway for one line 
of machinery ? 


DON’T YOU KNOW that it will be impossible to get 
, a can to your filler bottom end up if you use our 
machine. 


ONE PACKER HAS 
ORDERED FOR THREE 
SUCCESSIVE YEARS 
until he now bas 15 Blakes- 
lee Simplicity Can Righting 
Machines in use. Others 
are ordering accordingly. 
Better get in line this sea- 
son. For further informa- 
tion address Morral Bros., 
Morral, O., the Huntley 
Manufacturing Co., Silver 
Creek, N. Y., or the manu- 
facturers. 


BURDEN & BLAKESLEE, 


CAZENOVIA, N. Y. 


Tue METALLIC DECORATING CO. 


GOLD AND SILVER 


LACQUERING OF PLATE 
FOR 


Open Top and Sanitary Cans 


TIN PLATE DECORATING 


IN ALL ITS BRANCHES 


Lacquering and Printing of Plates 
to stand Processing a Specialty 


AMPLE FACILITIES TO EXECUTE ORDERS QUICKLY 


WORKS AT BROOKLYN, N. Y. 
WITH R.R. SIDETRACK AND 
NEW YORK FREIGHT RATE. 


194 CHAMBERS STREET 
NEW YORK 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 


: 
a 
\" 
» 


THE TRADE. 


The United States Prin Ing Company 


MAKERS Of} 


‘Labels that Sell Goods” 


4, ' 
Seech St Vorwooad 


70 3rd St., Brookivn 


NEW YORK CITY 
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Cay 


Why Do You Label 
Your ‘Goods? 


Only till recent years the primary use o/ the Label was 


to tell the name o/ the article and by whom it was made 


The secondary purpose, to enhance the appearance 
and attractiveness o% the finished product was soften over- 


iooKed or neglected 


To insure success in the present time o%f Keen com 
petition, when every step in the preparation of an article is 
attended by deep thought and infinite pains before it is 
aunched upon the market, the formerly secondary reason 


has become the chief function o/ the label 


Progressive pacKers and manufacturers rex ognize m 
the Label a mute saiesman o/% exceptional ability and tireless 


effort it iS silent advocate for your goods workKing for 


You, Mr. Buyer, are a Sales Manager, too and respon 
sible for the silent representatives Y your products, as the 


manager 1s for the salesmen who represent the house 


‘erhaps the efficiency o7 your SILENT SELLING STAFF 


Our. long and successful experience in the organization 
and production f silent sellmg forces for pacKers and 
manufacturers throughout the United States, places us in a 
positive position to render valuable aid to all Buyers o/ 


Labels, Folding Boxes and colored printing matter. 


The United States Printing Co. 


MAKERS OF 


“Labels that Sell Goods” 


e- 
te 
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| 
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Conclusion. Considering the constant and rapid growth of 
the population, the general prosperity of the nation, the purity, 
wholesomeness and practical shape for household use of all 
canned goods, it is not exaggerated to assume that the consump- 
tion could be increased from 50 to 100 per cent., if the methods 
outlined above are employed. From figures furnished by the 
Secretary of the National Canners’ Association, the pack of 
tomatoes, corn and peas in the United States for the years 1908 
and 1909, is as follows: 


TOMATOES. Corn. PEAS. 
1908. 11,479,000 6,779,000 5»577,000 
1909. 10,984,000 5,787,000 5,028,000 
Two Years. 22,463,000 12,566,000 10,605,000 
Average per year. 11,231,500 6,283,000 5,302,500 


The largest pack of corn was in 1905, when it reached 
13,419,000 cases. The largest pack of tomatoes was in 1907, 
when it reached 13,000,000 cases. Assuming that of the 
18,000,000 families in the United States, each family, during 36 
weeks of the year, excluding the summer months, would use 
annually an average of 36 cans of tomatoes, 24 cans of corn and 
24 cans of peas; this would give an annual consumption of 
27,000,000 cases of tomatoes, 18,000,000 cases of corn, and 
18,000,000 cases of peas. Such consumption would be far in 
excess of the heaviest production of any one year heretofore, 
and would be increased by great quantities used by hotels and 
restaurants, and by export to foreign countries. If all the Allied 
Interests will unite in an honest effort to increase the consump- 
tion of canned goods, if the packers will strive to pack the best 
possible quality, if the above outlined Campaign of Education 
and Protection is organized and carried on wisely, and if ample 
funds are provided to carry Out its plans, there will be no carry 
over of unsold goods or raw material, and no disastrous declines 
in years of good crops; but, on the contrary, it will cause a 
steady, healthful consumption, constantly increasing, and an 


opportunity for the packers and distributers to earn such reason- 
able margins of profit as they are entitled to by reason of the 
great amount of work and capital employed, and risk incurred 
in the canned goods business. 


Makes Reply to “‘Experience.”’ 


February 28th, rgro. 
THE TRADE, 


Baltimore, Md. 

Gentlemen:— 

The article entitled ‘‘A Packers Selling Agency,”’ 
strikes the writer in a tender spot. The water is fine beyond a 
certain doubt, but the packer hasn’t the nerve to go in. If he 
had, many dollars would be transferred from the loss side to the 
profit side. A selling agency properly manned, with ten or a 
dozen directors, selected for the purpose of representing the 
interests of the various sections, would undoubtedly be profit- 
able. Anyone inquiring into the Potato Association at 
Olney, Va., will find that eight years experience among the 
potato growers in the way of co-operation and central selling 
agency, has made them thousands of dollars. The can compan- 
ies are, also, much more prosperous since they adopted the main 
central office plan. This does not in anywise effect the sale of 
goods to old customers or through old brokerage channels. A 
proposition to disrupt any of these old ties would be fatal to the 
success of the selling agency, but this can be easily arranged so 
that these interests would be well cared for. 

If ‘‘Experience’’ will allow THE TRADE to communicate his 
address tothe undersigned, there is every possibility that at least 
two of us will agree upon a feasible proposition which, if prop- 
erly put to tle canner, would in all probability, command his 
attention and merit his acquiescence. 


Yours very truly, ‘CLOVER FARM.’’ 


The 


@ 


Harris Patent Power 
Hoisting and Carrying Machine 


(fe) 


D) AF 


Sole Owners and 
Manufacturers 


Baltimore, Md., Dec. 20, 1909. 


The C. S. Harris Co., 
Rome, N. Y. 
Gentlemen:- 

Replying to yours of 
recent date as to whether or not 
our Harris Hoist and Conveyor 
has been satisfactory, will state 
that it has. We have used it for 
several years. It is a machine 
that shows practically no wear 
and will last a life time, 
and it is in every way 
eminently satisfactory 
for the requirements of 
a canning house. You 
will probably note that 
we have never been 
obliged to call upon 
vou to replace any worn 
out or broken parts. 


Yours truly, 


D. E. Foote & Co., 


Inc. 
Geo. T. Phillips, 


Pres 


C. S. HARRIS COMPANY,  - 


ROME, N. Y. 
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STEVENSON & CO'S. LATEST IMPROVED LOCK SEAM BODY FORMING AND SOLDERING MACHINE. 


Pat. Nov. 19th, 1901, 
Pat. June 30th, 1905. 


The Capacity of the Lock Seam Machine is 50,000 bodies in ten hours, formed perfectly round, uniform in diameter, and free 
from breaks or ridges around the body. 


The perfect forming of the bodies by this machine prevents mashes by the heading machine, and insures a large saving of solder 
in floating on the tops and bottoms. 


WORTH THE HARD EARNED CASH 


it’s mentioned in “THE TRADE.”’ And if it’s advertised in ‘‘THE TRADE" it's worth 
the canner’s hard earned cash. Every inch of advertising in this paper is paid for in 
- real money and the reader can be assured that no concern will, or can afford to, spend 
money for space in which to offer an inferior article. Each advertiser believes 
implicitly in his goods, or his machine or offering, as the case may be. He is of the 
opinion that if the canners knew as much about his offering as does the manufacturer, 
that each and every one of them would place an order. No article can be advertised 


for any length of time, unless it have real merit. Remember that when buying 
new equipment ; 


USED CANNING FACTORY, HAVE 


. IF YOU ARE LOOKING FOR BARGAINS IN 
MACHINERY LITTLE USED--I HAVE THEM 


Sinclair-Scott Colossus Pea Separators 
Hawkins Cappers 

Merrill & Soule Upright Cookers 
Model M Cutters 

Morral Cutters 

Niagara, Baker and Zastrow Kettles 
Cyclone Pulp Machines 

Monitor Bean and Apple Filler 
Bucklin Pea Filler 

King Tomato Fillers. etc. 


COTTINGHAM,  -. BALTIMORE, MD. 
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Wanted and For Sale. 


This is a page that must be read every week to be appreciated. You are not likely to be interested every week, in what is offered here, but it is possible 


you will be a dozen times in the year. 


If you fail to see and accept your opportunity your time is lost, 


* together with money. Prices and terms upon application. 


FOR SALE. 


Second-hand Knapp Labelers rebuilt to latest model with new lap 
pasting device especially adapted to label dented cans. 

These Machines have all the new improvements, and we guarantee 
them to work as well as new. 

We will allow the full amount paid towards new Knapp Labelers any 
time within one.year from date of purchase. 

These devices are new, and not contained in second-hand Knapp 
Machines offered for sale outside of our house. We have no agents. 

s THE FRED. H. KNAPP COMPANY, 
WESTMINSTER, MD. 


A BARGAIN FOR THE RIGHT MAN. 


We want a man who has some money to put in with us, and who will 
come here and take charge of the canning plant, and runit. Will 
give rent free until January ist, 1911, to the first man who means business. 
Everything is here ready; we are just shy on experience. No use to write 
unless you mean business. Address, BATON ROUGE CANNING CoO., 

917 tf Baton Rouge, La. 


FOR SALE 


Several new and second-hand Morgan 
Nailing Machines No. 4, No. 8 and No. 
12, all in good condition. Reason for 
selling on account of change from wood 
to fibre shipping cases. 


Postum Cereal Co., Ltd. 
BATTLE CREEK, MICHIGAN, U.S. A. 


FORSALE, 
Seed Peas, soo bushels or less, hand-picked Admirals, 
Wisconsin grown, at a low price for immediate shipment. 
Address, , 
HOWARD, care THE TRADE. 


For Sale! Preventive Rusty Cans. 


Here you are! Four years experimental work and put into practical 
use—an inexpensive preventive from canned goods rusting. Mail me 
check or draft for $5, and let me advise you how to prevent canned goods 
from rusting. Why scour and pay rebates for rusty cans when, for such a 
nominal sum, you can greatly eliminate this trouble. Entirely oe 
for every canner, large or small; no additional machinery required. 

2251m. M. A. HYSON, BRIDGETON, PENNA. 


PEA BLANCHERS FOR SALE. 
Two Plummer Pea Blanchers, with variable speed pulleys, 
for sale; all in perfect working condition. 
Address, WINTERS & PROPHET, 
Mt. Morris, N. Y. 


FOR SALE OR RENT. 


Canning Factory, located at Downes, Md., on the Mary- 
land, Delaware & Virginia Railroad. Good location for raw 
material. Address, 

Lock Box No. 8, Ridgeley, Md. 
PEA MACHINERY FOR SALE. 
For SALE—Oue Colossus Pea Separator (six sieve) and 


one Monitor Pea Cleaner. Both practically new. 
241m Address, ‘‘BRADFORD,”’ care THE TRADE. 


WE HAVE FOR SALE 


Canning house machinery of all kinds and makes. Can- 
ning houses complete in Delaware, Maryland, Virginia and New 
Jersey. Farms with canning houses on them. It will pay you 
to-let us have your inquiries. 

COURTLAND MACHINE Co., 
308 Courtland St., Baltimore, Md. 


241m 


| 


TOMATO SEED FOR SALE. 


150 lbs. (more or less) Stone Tomato Seed for sale. This 
seed is Maryland grown and is very prolific. Price, $1.50 per lb. 
for the whole lot. Sample on request. 


2111m. Address ‘‘W. L. K.,’’ care THE TRADE. 


FOR SALE. 

Model M or MA. Cutter, Niagara 40x72 Retort, Harris 
Hoist, Bucklin Cyclone Pulp Machine, Burnham and Conant 
Cookers, M. & S. Silkers, Sprague Exhaust Boxes, Stevens 
Power and Foot Tomato Fillers, Baker Double Dump Scalders, 
Can Shaker Fillers, Power Apple Pearers, Corbureters, Blowers, 
Trucks, Crate Lids, Fire Pots, Capping Steels, Pea Blanching 
Baskets, 14 Quart Fiber Buckets, 15 H. P. Horizontal Engine, 
100 and 45 H. P. Horizontal Boilers, various troughs and tanks, 
fine embossed labels cheap, etc. ; part of these goods never used. 

Give me a chance to figure with you, and prove that I can 
give you a square deal. I stand back of my guarantees. Also 
have a corn canning factory for sale, good location. 


HUGH ROSS, 
Woodbine, Pa. 


FOR SALE. 


On account of not having sufficient capital to run the business, the 
Howard Canning Co., Howard, Pa., offers for sale one of the best equipped 
factories in Pennsylvania at a bargain. Building is new, 32 by 212 feet, 
warehouse within fifteen feet of the railroad. The building is covered with 
a good slate roof, has water piped into the building and everything in first- 
class running order. The market is established for the goods and plenty 
of acreage can be secured. For further details address the Company. 

t.4, HOWARD CANNING Co., Howard Pa. 


PEACH PEELING MACHINE FOR SALE. 


For SALE—Judge Peach Peeling Machine. Have prac- 
tically not used it, on account of no peaches in Baltimore. 
Write for price. 

WM. GRECHT CO., 1330S. Sharp St., Baltimore, Md. 

2141m. 


PUMPKIN SEED WANTED. 


WANTED—5,000 pounds punipkin seed. Submit sample, 
with price, and state quantity on hand. 


OWENSBORO SEED CO., OwEnszoro, Ky. 
2101m. 


HAWKINS CAPPER FOR SALE. 


For SALE—One Hawkins Continuous Capper, in first-class 
condition. Has been used but one season. Will sell cheap. 
For further particulars apply to 

2181m. CHANDLER-BALLARD CO., Exmorg, Va. 


SWEET PULP FOR SALE. 


One or two carloads of sweet pulp for sale, packed in five 
gallon cans. No benzoate of soda used. This pulp is sweet. 
I will sell it at a bargain. 

2181m. Address ‘‘STOCK,’’ care THE TRADE. 


PEA SEED FOR SALE. 


For Sale.—150 bushels of Alaska Pea Seed, Michigan 
grown, at $2.50 per bushel, Chicago. Samples on request. 
2181m Address MICHIGAN, care THE TRADE. 


CORN AND PEA MACHINERY. 


Wanted to trade, good city property for Corn and Pea 
Machinery. Give full particulars and address 
2181m HOOD CANNING WORKS, Portland, Ind. 
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Special Eastern Agents for 


The “Sprague” 
Line of Canning Machinery 
‘‘Hawkins’’ Continuous Capper, 
**Colbert’s Rotary’’ Tomato 
Filler, Model ‘‘M’’ Corn 


Cutters, Corn Cookers 


If it is 

usedina Silkers and all 
Canning Machines for 
Factory 

We sell it Canning Purposes 


608 Page Catalogue 


Cans, Shooks, 
for the Asking 


Solder, Crates, 

Climax Flux, Don’t Worry, 
‘“‘Lockwood”’ ask us, we'll gel 
Gas Machines, 

Tools, Ete., Ete. 


LEWIS CAN CRIMPER 


Capacity about 20,000 


It has four rollers, by which you can get any kind of crimr 
desired. Adjustable for No. 1, No. 2, No. 3 and Gallons. 
PRICE, $60.00. 

WE ALSO HAVE FOR SALE 


One (1) Stewart Double Seamer for No. 2 Sanitary Cans, and one (1) 
Stewart Lineing Machine for No. 2 and gallons. Also, 
- large lot of CAN DIES; all sizes. Make an offer. 


Lewes, - - MIDDLEPORT, N. Y. 


Delaware Avenue Stores, Nos. I, 2, 3 
—Delaware Avenue, Water and 


Water Streets. 
Pennsylvania Tobacco Stores, Bonded 


Sixteenth Street Stores— Sixteenth 


Moro Phillips Stores—Delaware Ave- 
nue, Swanson and Fitzwater 
Streets. 


West India Stores, Bonded—Delaware 
Avenue, north side of Catharine 
and Swanson Streets. 


Atlantic Stores, Bonded—Delaware 
Avenue, south side of Catharine 
and Swanson Streets. 


Port Richmond Stores— Richmond 
and Cambria Streets. 


Twenty-third Street Stores—Twenty- 
third and Race Streets. 


Twenty-third Street Hay and Straw 
Warehouse — Vine and Bansall 
Streets. 


Twenty-third Street Grain Elevator— 
Race and Bonsall Streets. 


Warehouses for storage ot Hazardous 
Merchandise. 


|PENNSYLVANIA 
| WAREHOUSING 


—Front, Water and Pine Streets. a nda Safe De posit Co. 
ni nseeersneaeNsNl Banking House and Main Office, 113 and 115 South Third Street 


PHILADELPHIA 


Best Warehouses for 
Canned Goods 


In the Heart of the Jobbing District. 
Direct Railroad Track Connection. 
In close proximity to Steamship Piers. 


ADVANCES MADE 
NEGOTIABLE RECEIPTS ISSUED 


Storage Labeling Distributing 
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CANNERS READY REMINDER 


OF MAGHINERY = SUPPLIES USED IN CANNERIES AND A LIST OF 
ELIABLE HOUSES THAT SELL THEM. 


Max Ams Machine Co., Mt. Vernon, N. Y. 
J. S. Hull Mfg. Co., Baltimore. 
Sprague Can’g. Mchy, Co., Chicago. 
American Compressor & Pump Co., Baltimore. 
Jones Machine Co., Baltimore. 
A. K. Robins & Coy Baltimore, Md. 
Apple Fillers. 
See String Bean Fillers. 
Automatic Canmaking Machinery. 
See “Can Making Machinery.” 
Automatic Canning Systems. 
Sprague Canning Machinery Co., Chicago. 
Automobiles. 
Scott €o., Baltimore. 


Beltin 
Burt ‘Machine Co., Baltimore. 
Books for Canners 
“A Complete Course in Canning’’ and others, 
The ‘Trade. 
Bottle Capping, Corking, Filling Machines. 
Max Ams Machine Co., New York City. 
Sprague Canning Machinery CO. Chicago. 
Boxes and Box Shooks. 
Canton Box Co., Baltimore 
. D. Dreyer & Co., Baltimore. 
Boxing Machines, 
Burt Machine Co., Baltimor 
Fred H. Knapp Co., Westminster, Md. 
Brokers. 
Baker & Morgan, Aberdeen, Md. 
J. D. Blakemore & Co., New a La. 
corete & Roberts, Philadelph ia. 
W.E. Robinson & Co., Belair, Md. 
Brushes, 
Laituer Brush Co., Detroit, Mich. 
Cans. 
American Can Go., New York, Baltimore, Chicago, 
San Francisco. 
Boyle Can Co., Baltim 
Continental Can Co., Syracuse, Chicago, Baltimore. 
Sanitary Can Co., Fair ort, a 
Southern Can Co., Baltimore. 
Wheeling Can Co. -» Wheeling, W. 
Walter J. Phelps, Baltimore. 
Virginia Can Co., Buchanan, Va. 
United States Can Co., Cincinnati, O. 
W. W. Boyer & Co., Baltimore. 
Can Making Machinery. 
(Crimpers, Testers, Seamers, etc.) 
Aver Machine Co., Salem, J. 
W. Bliss Co., Brooklyn, 
| Ams Machine Co., Mt. Vernon, N. Y. 
John R. Mitchell Co., Baltimore. 
Slaysman & Co., Baltimore. 
& Co., Baltimore. 
RJ. A. Steward, Rutland, Vt. 
Stiles: Morse Co., Chica and Baltimore. 
Jones Machine Co., Baltimore. 
Canners’ Supplies. 
Ayars Machine Co., Sale 
Geo. E. Lockwood Co., Phlisdelhia. 
Sinclair Scott Co., Baltimore. 
Sprague Cannin "Machinery Co., Chicago. 
enry R. Stidkiiey, Portland. 
A. K. Robius & Co., Baltimore, Md. 
Can Marking Ink. 
A. E. Macneal, Baltimore. 
Can Righting Machine. 
Burden & Blakeslee, Cazenovia, N. Y. 
Can Straighteners. 
Sprague Canning Machinery Co., Chieaga 
Can Wipers. 
See ‘“‘Wipers, Can." 
Capping Machines, Power and Hand. 
Ayars Machine Co., Salem, N. J. 
Ams Machine Co., Mt. 
. & J. A. Steward, Rutland, 
Cannin Machinery Chicago. 
Cottingham, Baltimore. 
. Renneburg & Sons, Baltimore. 
z K. Robins & Co., Baltimore, Md. 
Cap Agu Machines. 
EK. M. Lang Co., Portland, Me. 
Capping Steels. 
Geo. Lockwood Co., 
Max Ams Machine Co., Mt. Vernon, N. Y. 
bk. Renneburg & Sons, Baltimore. 
Sinclair Scott Co., Baltimore. 
Slaysman & Co., Baltimore. 
Sprague Canning sees Co., Chicago. 
Stevenson & Co., Baltimore. 
H. R. Stickney, Portland. 
Geo. W. Zastrow, Baltimore. 
Jones Machine Co., Baltimore. 
A. K. Robins & Co., Baltimore. 
Catsup Machines. 
Me Cottingham, Baltimore. 
Howes Co., Silver Creek, N. Y. 
Sinclair Scott Co., Baltimore 
Sprague Canning "Machinery Co., Chicago. 
Conaul ting Experts 
Hinchman, Haddonfield, N. J. 
chioriac of Calcium. 
Sprague Canning Machinery Co., Chicago. 
Clutch Pulleys, etc. 
Sinclair Scott Co., Baltimore. 
Coated Cans. 
American Can Co., New York, Chicago, Baltimore, 
San Francisco, Montreal. 
Continental Can Co. +» Syracuse, Chicago, Baltimore. 
Sanitary Can Co., Fairport, N. Y. 
Southern Can Co., Baltimore. 
Condensed Milk Fillers. 
Henry R Stickney, Portland, Me. 
Continuous Lin 
Sprague Canning "Machinery Co, Chicago. 
Conveying and Elevating Machinery. 
Bethlehem Foundry & Mach. Co. 
Bethlehem, Pa. 


Cc. S. Harris Co., 
Sprague Canning Co., Chicago. 
Coppers, 


See Canners’ 
Copper Jacke Kettles. 
See “Kettles, Process.” 
Corn Cookers and Fillers 
Ayars Machine Co., Salem, N. J. 
Cottingham Baltimore. 
Morral , , Moral, Co.. Chi 
‘anning Mac 0. cago. 
A. K. Robins & Co., Baltimore, Md. 


Air 


Corn Cutters, 
Morral Bros., Morral, O. 
Sprague Canning Machinery Co., Chaenge. 
Corn Huskers. 
Huntley Manufacturing Co., Silver Creek, N. Y. 
Sprague Canning Mach. Co., Chicago. 
Corn Mixers. 
Sprague Canning Machinery Co., Chicago. 
Corn Silkers. 
Sinclair Scott Co., Baltimore 
Sprague Canning “Machinery ¢ Co., Chicago. 
Morral Bros., Morral, O 
Cranes. 
Burt. Machine Co., Baltimore. 
Sinclair Scott Co., Baltimore. 
Sprague Canning Machinery Co., Chicago. } 
Geo. W. Zastrow, Baltimore. 
H. Cottingham, “Baltimore. 
A. K. Robins & Co., Baltimore, Md. 
Crates, Iron 
Morral Bros., Morra 
E. Renneburg & 4 Baltimor 
Bpragee Canning Machinery Con Chicago. 
Geo. W. Zastrow, Baltimore. 
A. K. Robins & Co., Baltimore. 
Decorated Tin. 
Metallic Decorating Co., New York. 
Dies, Presses and Tools. 
Ayars Machine Co., Salem, N. J. 
Max Ams Machine Co., Mt. Vernon, N. Y. 
k. W. Bliss Co., Broo klyn, 
Jno. R. Mitchell Co., Baltimore. 
Slaysman & Baltimore. 
& C Baltimore. 
A. Steward Rutland, Vt. 
Nilles- Morse Co., Chicago and Baltimore. 
Joues Machine to., Baltimore. 
Enameled Lined Cans, 
See “Coated Cans.”’ 
Engines, Boilers, Fittings, ete. 
E. Kenneburg & Sons, Baltimore. 
Slaysman & Co. Baltimore. 
Jones Machine te Baltimore. 
Factory Trucks. 
See ‘‘Canners’ Supplies.” 
Filling Machines. 
Ayars Machine Co., Salem, N. J. 
H. Cottingham, Baltimore. 
Sinclair Scott Co., Baltimore. 
Sprague Canning’ Machinery Co., Chicago. 
Ss. Howes Co., Silver Creek, N. i 
Huntley Mfg. Co., Silver Creek, Me Be 
Heury st ckney, Portland, Me. 
A. K. Robins & Co., Baltimore, Md. 
Fire Pots, 
E: W. Bliss Co., + Ni, N. 
aver! Machine Co., Salem, N. 
J. S. Hull Mfg. Co., Baltimore. 
E. Renneburg & Sons, Baltimore. 
H. R. Stickney, Portland, Me. 
Cc. M. Kemp Mfg. Co., Baltimore. 
Gas and Gasoline Engines. 
Slaysman & Co., Baltimore. 
Joues Machine Co., Baltimore. 
Gasoline. 
Standard Oil Co., Nearest Tauk Station. 
M. Kemp Mfg. Co., Baltimore. 
K. Robius Baltimore, Md. 
Grates, Furnace. 
See Canners’ Supplies. 
Hoist and Carrying Machines. 
See “Conveying and Elevating Machinery." 
Insurance. 
Canners’ 
Jacket Kettles, 
See ‘‘Copper Sacketed Kettles. 
Kerosene Oil Systems. 
J. 8S. Hull Mfg Co., Baltimore. 
Kettles, Process. 
Geo. E. Lockwood Co., 
Sinclair Scott Co., Baltimore 
Labels. 
Simpson & Doeller Co., Baltimore. 
U. 8S. Printing Co., Cincinnati oy Brooklyn. 
American Label Mfg. Co., Baltimore. 
R. J. Kittredge & Co., Chicago. 
Labeling Machines. 
Burt Machine Co., Baltimore. 
Kred H. Knapp Co., Westminster, Md. 
Morral Bros., orral, 
A. K. Robins & Co., "Baltimore. 
Lacquer, 
Burt Machine Co., Baltimore. 
John G. Maiers’ Sons, Baltimore. 
Machines. 
Burt Machine Co., Baltimore. 
Seely Bros., Wash. 
Lockers, Ca 
See “Can Making Machinery.”’ 
tals. 
M. Lang Co., Portland, Me. 
Perforated. 
See ‘“‘Seives and Screens.” 
Mixers, Corn, ete. 
Cottingham, Baltimor 
Sprague Canning Hackinery Co., Chicago. 
Oyster Cars. 
Edwd. Renneburg & Son, Baltimore. 
Geo. W. Zastrow, Baltimor 
Oyster Measurers. 
Edwd. Renneburg & Son, elias, 
Geo. W. Zastrow, Baltim 
Oyster Steam Boxen. 
Edwd. Renneburg & Son, Baltimore 
Sprague Canning Machinery Co., Chicago. 
Zastrow, Baltimore. 
Tracking. 
Bethlehem Foundry & Machine oOo 
uth Bethlehem, Pa. 
Sprague Canning Machinery Fwy Chicago. 
Packing, Asbestos. 
See Canners’ Supplies. 
Pails, Tubs, Bowls and Pans. 
See Canners’ Supplies. 
Paring Knives. 
See Canners’ Supplies 
Paring Machines, Apple, ete. 
Scott Co., Baltimore. 


‘Burt Machine Co., Baltimore. 
Fred H. Lo. Co. , Westminster, Md. 
Patent Attorne 


Edwd. 8. Duvall, “Ir. Washington, D. C. 
Pay Checks. 
See Canners’ Supplies. 


Vie 


Pea Blanching Baskets. 


See Canners’ Supplies. 
Pea Blanchers. 
Huntley Mfg. Co., Silver Creek, N. Y. 
Pea Cleaners. 
S. Howes & Co., Silver Creek, N. Y. 
Huntley Mfg. Co., Silver Creek, ee 
Pea Fillers. 
Ayars Machine Co., Salem, N. J. 
tingham, Baltimore. 
bs) r Scott Co., Baltimore. 
Sprague Canning Machinery Co., Chicaygvu. 
Peu Separators or Graders. 
8S. Howes Co., Silver Creek, N. Y. 
Huntley Mfg. Co., Silver Creek, 
Kdwd. Renueburg «& Son, Baltimore. 
Sinclair Scott Co., Baltimore. 
Pig Lead and Tin. 
Kk. M. Lang Co., Portland, Me. 
Presses, Dies, etc. 
See “Dies, Presses and Tools.” 
Pineapple Machinery. 
E. J._ Lewis, Middleport, N. 
The John R. Mitchell Co., 
Sinclair Scott Co., Baltimore 
Stevenson & Co., ‘Baltimore. 
Geo. W. Zastrow, Baltimore. 
Process Kettles, 
See Kettles, process. 
Pulp Machines, 
8S. Howes Co., Silver Creek, N. Y. 
Sinclair Scott’ Co., Baltimore. 
Pumps and Welldigging Machinery 
Jones Machine Co., Baltimore. 
Retorts. 
See Kettles, process. 
Revolving Screens, 
See “‘Seives and Screens.”’ 


Baitimore, 


alt. 
‘Themend Crystal Salt Co., St. Clair, Mich. 
Worcester Sait Co., New York City. 
Cans. 
merican Can Co., New York- 
Sanitary Can Co. “Vairpert, N 
lndianapolis- -Bridgeton. 
. A. Steward, Rutland, Vt. 
Sanitary Can Making Machinery. 
See “Dies, Presses and Tools.”’ 
Scrap Tin. 
Ammidon & Co., Baltimore. 
eeds. 
Leonard Seed Co., Chicago, II. 
& Son, Baltiinore. 
erome ce Seed Co., Cambridge, 
D. Landreth Seed Co., Bristol, Pa. eS. 
Everett B. Clark Seed Co., Milford, Conn. 
Stokes Seed Store, Philadelphia. 
Sieves and Screens. 
S. Howes Co., Silver Creek, N. 
Huntley Mfg ‘Co., Silver Creek, X. 
Sinclair Scott Baltimor 
Sprague Canning "Machinery ‘Co., Chicago. 
Scalders, Tomato, etc 
Ayars Machine Co., Salem, N. J. 
Morral Bros., Morral, 
Edwd. Renneburg & Son, Baltimore. 
Sprague Canning Machinery Co., Chicago. 
Chicago Canner’s Supply Co., Chicago, fi 


Co., Portland, Me. 
lux. 
Geo. E. Lockwood Co., Philadelphia. 
Applied Caps and Machines. 
BE. Bliss Co., nN. 
Hemmed Cap 
American Can Co., New York, Chicago, Baltimore. 
SanFrancisco. 
Continental Can Co., Syracuse, Chicago. 
E. M. Lan ng Co., Portland, Me. 
Southern Can Co., Baltimore. 
Boyle Can Co., Baltimore. 
Soldering Furnaces. 
prague Canning Machinery Co., Chicago. 
Sorting Machines, Tomato 
Huntley Mfg. Co., Silver Creek, x. ¥. 
Chicago Canner’s Supply Co., Chicago. 
Steam Coils. 
See ‘Kettles, Process.’’ 
Steels, Capping. 
See Capping Steels. 
Stencils, 
See Canners’ Supplies. 
enna arehousing & S. D. Co., Philadel ‘ 
String Bean Machinery. 
S. Howes Co., Silver Creek 
Huntley Mig. Co., Silver Creek, N. Y. 
J. Lewis iddleport, N. 
syruping Machines. 
See ‘Filling Machines.’ 
Tanks, Iron. 
See Kettles, process. 
ime Checks, 
See Supplies. 
late. 
Pope Tin Plate Co., Pittsburg, Pa. 
Tin Plate Lithographing. 
Metallic Decorating Co., New York. 
Tomato Filling Machines. 
See “Filling Machines.”’ 
To Buy or Sell Machinery 
A “For Sale” ad in The Trade, Bi Baltimore. 
Topping and Wiping Machines. 
Ayars Machine Co., Salem, N. J 
Sinclair Scott Co., ‘Baltimore 


Sprague Cannin Machinery Co., Chicago. 
Jones Machine Co., Baltimore 

Trucks. 
See ((Canners’ Supplies.”’ 


Tubs, Pails and Pans. 
See Canners’ Supplies. 
Warehousemen, 
Penna. Warehousing & S. D. Co., Philalelphia. 
Washing Machines, Tom ~ a 
Huntley Mfg Co., Silver Creek, N. Y. 
Chicago Canners icra Co., Chicago. 
Wipers, Can. 
Morral Bros., Morral, O. 
Sprague Cannin 2... Co., Chicago. 
Ayars Machine Co., Salem, N. Sy 
Jones Machine Co., ’ Baltimore. 
Wire Baskets 
See Canners’ "Bupplies. 
Wire Cloth, Canners. 
See Pea Separators and Graders. 


Wrapping Machines. 
*pabelin Machines.” 
Zine, ed. 
See Canners’ Supplies. 
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EMPLOYMENT EXCHANGE. 


NOTICE TO ADVERTISERS.—Paid subscribers can use this column 
Free for securing either positions or hands. To all others the charge is 
$2.00 per inch, per insertion $5.00 monthly ; cash with order. Where the 
address is care of THE TRADE, stamps should be sent for answers, as the 
P. O. requires renewed postage on such. 

Advertisements will be carried for one month from date received, 
unless notified to the contrary at the end of one month. Advertisers 
should drop us a postal if the ad is wished continued. 


HELP WANTED. 


WantTED—Competent Man, to Sell Canning Machinery and Complete 
Canning Factories. Address O. PRESSPRICH & Co., 103 Park Ave. 
New York. 


HELP WANTED—Foreman or Processor (one with ability as Salesman 
preferred) by one of the well-established Illinois vegetable canners. Must 
be competent, a good manager of help, and expert with machinery. Give 
fullest information in first answer, salary expected, etc. 

Address “ILLINOIS” care The Trade. 


SITUATIONS WANTED. 


WANTED.—Position by a thoroughly experienced cannery superin- 
tendent, who can pack the finest lines of fruit and vegetables, oysters, 
shrimp, clams, etc. Best of references. Address ‘‘Dixie’’, care THE 
TRADE. 


PosITION WANTED—Who wants a man with 25 years experience in 
packing all kinds of goods as manager for their factory? Can pack goods 
so as to show a profit. Can travel winters, as have a large acquaintance 
with the jobbing trade. Address ‘‘H, C.,’’ care THE TRADE. 


PosITION WANTED—As Foreman, by a man with many years’ experi- 
ence in the canning business. Thoroughly competent in all departments. 
Now employed by one of the largest firms in California; can give good 
reference. Southern States preferred for location. Not afraid of work. 


Address, ‘‘CALIF.’’ care THE TRADE. 


WANTED—Position as Warehouseman or Shipping Clerk. Ten years 
experience with a large New York State eer can handle any foreign 
help. Also reduce yourcosts. Address ‘‘Canned Goods” care THE TRADE. 


PosITION WANTED—By a thorough, practical manufacturer of all 
kinds of delicacies, including preserves, preserve stock, jams, jellies and 
jelly juices, fruit butter, crushed fruits, fountain syrups, mince meats, 
pickles, sauces, relishes, mustard, catsup, kraut, bottled and canned 
cider, cider vinegar and all kinds of canned fruit and vegetables, including 
asparagus, green chili peppers, pork and beans, soups. etc. etc. 

Am familiar with the latest methods of spraying and orchard heatin 
for the protection of fruit against spring freezes. Samples submitted mm | 
satisfactory references given. Correspondence solicited. 


Address C. A. SHINKLE, Canon City, Colo. 


PosITION WANTED—Position as processor and manager of canning 
factory. Have had 20 years’ experience in packing fruits and vegetables 
so that they keep their natural flavor and color. Can handle all kinds of 
machinery. Pack different lines to keep the factory running the year 
*round. Will guarantee the pack to be satisfactory, and can furnish the 
best of reference as to my ability. Address ‘‘R. M. P.’’ 697 Hopkins St., 
Buffalo, N. Y. 


PosITION WANTED—By an experienced and competent man, situation 
as manager or superintendent of canning factory. Can pack first-class 
goods, handle help and solicit acreage. Best references. Address ‘‘'H. R. P.” 
care THE TRADE. 


POSITION WANTED—As Processor or Manager of canning plant, by 
party having fifteen years’ experience in the business and good references. 
Will be glad to hear from any one wishing a reliable man. Address 
H. M. CARTY, Madisonville, Ky. 


PosITION WANTED—By reliable party who has served nine years under 
experienced catsup and jelly makers, putting up the following goods: 
Catsup, jellies, jams, butters, fancy fruits in glass and wet mince meat. 
References and any further information will be cheerfully furnished upon 
application. 

Address ‘‘COLLINS,”’’ care THE TRADE. 


POSITION WANTED—By an experienced cannery superintendent, with 
first-class fruit and vegetable canning concern who use the open-top Max 
Ams patent sanitary cans. Four years experience with these cans, and 
twenty years experience in the canning business. A thoroughly reliable 
and competent man. 


Address ‘‘SANITARY,”’ care THE TRADE. 


PosITION WANTED— By a manager and superintendent processor, 
having had 20 years experience canning and preserving pineapples and all 
kinds of fruits and vegetables. Thoroughly nnderstands the preserving of 
jams, jellies, catsup, chili sauce, mincemeat, mustard, crushed fruits and a 
full line of soda-fountain specialties, Expert in putting up plants for 
canning and preserving pineapples as well as all kinds of canned goods, 

Address ‘‘PINEAPPLE,”’ care of THE TRADE’ 


Want Get the Pure Food Line 


PUT UP PURE FOOD IN A 
SANITARY FACTORY 


ABANDON THE USE OF PRESER- 
VATIVES IN PRESERVES, JAMS, 
JELLIES AND CONDIMENTS. 


Let me give you an estimate on the cost of chang- 
ing your present plant to the sanitary system—or will 
build and equip a new one according to the latest 
methods. And will teach the method of getting away 


from Benzoate. 


W. L. HINCHMAN, Pu. G. 


No. 1 W. MAIN STREET, 


HADDONFIELD, N. J. 


Baltimore Theatres 
WEEK OF MARCH 7th, 1910. 


FORD'S. 
HONEY BOY MINSTRELS. 


AUDITORIUM. 
MADAME OLLY. 


MARYLAND. 
Matinee Daily. 


KEITH STAR ATTRACTIONS. 


HOLLIDAY STREET. 
Matinee Daily. 
“MONTE CRISTO’” 


GAYETY. 
_ Matinee Daily. 
FRED IRWIN’S BIG SHOW. 
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THE TRADE. 


BALTIMORE CANNED GOODS MARKET. 


REPORTED BY BROKERS. 
UNLABELED GOODS ABOUT 2%c. LESS. 
QUOTED F. O. B. BALTIMORE. 
APPLES. 
T. J. MEEHAN & CO., Brokers, Baltimore, Md. 
Cash. Regular. 
No. I0 2 10 
ASPARAGUS. 
H. H. TAYLOR & SONS, Brokers, Baltimore, Md. 
No. 2% Sq. Mammoth Asparagus 300 3 60 
No. 2% Sq. Large 285 3000 
No. 2% Sq. Medium on 250 2 65 
No. 2% Sq. Small se 225 240 
No.1 Sq. Extra Tips 4 265 2 80 
BEANS. 
T. G. CRANWELL & CO., Brokers, Baltimore. 
BAKED. 
(Plain Goods 2%c. Less on 2s and 3s, Ic. on Is.) 


No. 3— 70 


BERRIES. 
E.C. SHRINER & CO., Brokers, Baltimore, Md. 

No. 10 ee 3 75 
No. 2 Blueberries, Standard 95 
No. 10 4 50 

No. 2 Preserved I 65 
No. 1 g° I 00 
No, I 85 90 
No. 1 Strawberries, Preserved ............ wae eo 60 65 
No, 1 Extra Preserved 70 75 
No. 2 IIo I 20 
No. Io 3 50 

CHERRIES 

No. 2 Standards in 70 75 
No. 2 85 
No. 2 Red, Extra Pitted 


CORN. 

T. J. MEEHAN & CO., Brokers, Baltimore. 
No. 2 Harford County Standard 
No, 2 Evergreen 
No. 2 Shoepeg 
No. 2 sig Extra Fancy 
No. 2 Maine Style 
No.2 ‘* Extra Standard 
No.2 ‘* Fancy 


MIXED VEGETABLES FOR SOUP. 


OYSTERS. 
E. C. SHRINER & Co., Brokers, Baltimore. 


No. 1— 6 Ounce Selects. .......... ..... 
No, 2—12 Ounce 


PEARS. 


T. G. CRANWELL & CO., Brokers, Baltimore. 
No. 3 Seconds in Water 


PEACHES. 


No. 1 Extra Sliced Yellow, Heavy 


**3 Selected 


PEAS. 


H. H. TAYLOR & SON, Brokers, Baltimore. 
No. 1 Extra Sifted Early Junes......... 
2 Early June Standard... .......... 

‘« 2 Extra Standard Early Junes 


rINEAPPLE. 
T. J. MEEHAN & Co., Brokers, Baltimore. 


9 “ Grated, in Syru 


2 Extra Standard, Whole Circles, 
** 2 Selected, Whole Circles, Heavy Syrup. .............ssecceees 
Fancy Extra Selected, Preserved, 
‘* 2 Fancy Extra Selected, Preserved, Grated.......... liedeeates 


Cash Regular 


° 


35 
HERRING ROE. 5 
HOMINY. 
OKRA AND TOMATOES. 
Ss 
| 
62% 65 
No. 3 Extra Standard—IM SAUCE... BS 
WHITE WAX. 
50 52% No, 3 Standards in 7° 
No, 2 Small ME am 
7° 75 
75 
80 
ge 
80 
7° ij 
95 I 00 
I Io 
I 25 I 30 
I 40 I 50 
z 40 I 50 
I 60 t 70 
1 60 170 
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ANNED TAB ontinued. 
BALTIMORE CANNED GOODS MARKET—Continueo. 
SUCCOTASH—Green Beans and Corn No. 2. ........ I 10 
PINEAPPLE—Continued. Dry Beans and Green Corn No. 
No. 1 Standard Grated, Good Be. & 80 Wo. 85 
“ Pie Grated, Solid Packed, —In SWEET POTATOES—Jersey 
3 Pie Grated, Solid Packed, —In Syrup.......... ...... I 00 5 
Gallon Pie Grated, Solid Packed, —In Syrup ......... ...... 3 25 SPINACH —Pancy NO. I 05 
PUMPKIN. “ Standard No. 3. <a <a 
SWEET POTATOES. “ 7° 
SAUER KRAUT 
SUCCOTASH. APPLES—New York State No. 
SPINACH. BLACKBERRIES—Standard No, 
185 2¢0 GOOSEBERRIES—Standard go 
PEACHES— Michigan, Unpeeled 71% 
‘ ss Peeled in Water No. 12% 
(Reported by Special Correspondent.) Standard No. I 20 
Prices Are for Wholesale Lots as Ordinarily Bonght by Jobbers. so 
CANBED VEGETABLES. PINEAPPLE—Bahama Sliced Extra Fr 2 00 
ASPARAGUS—California White Mammoth No. 2¥%...... 7} Grated ‘‘ 20F 
‘* Peeled, “ Sliced Extra Std. No. 2 I 70 
Green, Hawaii Sliced Extra No. 2 35 
“ Tips White, Pa “ ‘ig I 45 
“ ‘ “s Shredded Syrup No. 6 25 
“ Round No.1 ...... Eastern Pie Water I 00 
BEANS—String, Refugee Size, I Whole _ I 65 “ 3 00 
“ 3 “ No. PLUMS—Michigan Water No. 2% 000 717% 
Graded White Wax same prices as Green Refu- RASPBERRIES—Black Bichigan Water NO. 
gee, but quite scarce for the larger grades. Red 
Western Cut No. to... 3 00 Columbias 475 
Limas Extra Graded ~ I 15 STRAWBERRIES—Extra Standard Syrup No, I Io 
Med. go Standard Water 5 25 
“ “ ” Standard No. 2 65 CANNED FISH. 
BEETS—Fancy Small, Whole No. 3 I 55 
Medium No. 3 I 05 OYSTERS—Standard 65 
Sifted 95 “ No. % % 
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THE TRADE. 
NEW YORK CANNED GOODS MARKET CANS AND CANNERS’ METALS 
@ 
Cash Regular F. O. B. SHIPPING POINT. 
APPLES—No. 10, New York State... 250 @2 75 
- 225 230 X. C. means Extra Coated tin plate. 
d 
8s AMERICAN CAN CO. 
APRICOTS—California Standards 2}4s Coke 
275 No. 1 cans, 1% inch $8.75 $9.10 per M. 
‘ Baked, No. 3 60 82% 40.00 41.go 
CORN—No. 2 New York State.............ccccccceeeeeeeeeeeeeeeeees 80 85 Solder Hemmed Caps, per thousand: 1% or 1% inch, 75c.; 2 1-16, $1.10; 
“ 75 80 WHEELING CAN CO. 
LOBSTER—Picnic 2 65 No. 1 Cans, 1% inch 8. M 
PEACHES—2% Standard, California............ I 20 I 25 Solder Hemmed Caps, per thousand, 1% inch, 75c; 2 1-16 inch, $1.10; 
a 2% — California.. I 30 I 40 2 7-16 inch, $1.40. 
PEAS—No. Barly June, Extra 125 Coke Xx. C. 
0§ No. 1 Cans, 1% inch 8.75 $ 9.10 per M. 
PINEAPPLES—X EB. 175 180 TO 40.00 41.50“ 
SES aa 150 175 Solder Hemmed Caps, per thousand: 1% inch or 1 3-8 inch, 75c; 2 1-16 
“ Standard, 2 ibs “ 130 81 35 inch, $1.10; 2 7-16 inch, $1.40. 
“ SOUTHERN CAN CO. 
4%-Cubes ..... I 00 15.co 
“ 3 25 Prices of Solde: Hemmed Caps, 1% inch, 75c; 2 1-16, $1.10; 2 7-16, 40. 
Hawaiian Sliced— 
95 2 00 THE BOYLE CAN CO. 
Chums, tala, 70 SANITARY CAN CO. 
I 80 2 00 PLAIN ENAMELED SPECIAL PLATES. 
Cohoes, talls, 122% 1 25 BIG 19,00 23.00 
STRAWBERRIES—NO. 3 75 26.50 85 
SUCCOTASH—Maine pack, 28..........sssssssssseessessssessssees 110 1 25 Terms: f. 0. b. Fairport, N. Y., Indianapolis, Ind., Bridgeton, N. J. 
Southern......... 80 85 
SWEET POTATOES, 38, 82% 85 
TOMATOES—No 2 Standard Maryland «0.0.0.0... 50 52% TIN PLATES. F. O. B. MILL. 
Maryland 185 200 I C.. 22x27%, 90 Ibs. Bessemer Steel...... 
5, Jersey Io I 19%x27, 95 lbs. Bessemer Steel... 6 75 = 
ORDER BLANK. PIG TIN. 
THE TRADE Strait 50" 
THE CANNED GOODS AUTHORITY. 
304 Mp. Savincs BANK BLpe. BALTIMORE, Mp. PIG LEAD. 
Enclosed please ind remittance amounting to $5.00, SOLDER 
for which please send me a copy of ‘‘A CompLeTe CouRSE IN = 
CANNING.” 20 19 18 
N. AME STANDARD SIZES OF CANS. 
DIAMETER. HB&IGE* 
49/16in 
City in 4% in 
43/16 in 4% in 
STATE ~ oe 


- 
3 
< 
1 
° 


LANDRETH’S SEEDS 
FOR CANNERS 


% Canners can rely upon getting CHOICE strains of 3 


Tomato Seeds, | 

Cucumber Seeds, 

Squash Seeds, 

Beet Seeds, 

Peas, Beans and Corn 

and other things used by them. 


LANDRETH’S RED ROCK TOMATO 


SUCH SUPERIOR EXCELLENCE 


as to completely outclass every other variety of Tomato 


ADDRESS, FOR FURTHER INFORMATION 


BLOOMSDALE SEED FARMS 
BRISTOL, PENNSYLVANIA 


= 


: is pronounced by Canners who use it as of : 


LANDRETH SEED 


SELLERS AND BUILDERS 


oe OP 


HIGH SPEED 
AUTOMATIC 
CAN MAKING 
MACHINERY 


: Old street number, 67 W. Washington St., CHICAGO : 


New street number, 562 Washington Boulevard 


LOMBARD & CONCORD STS. 
BALTIMORE, MD. 


A RARE OPPORTUNITY 


TO OBTAIN A SUBSTANTIAL INTEREST 
In the Well Known and Long Established 
Canning Factory of the 


MOORE & BRADY COMPANY 


By reason of the death of Mr. George W. Moore an 
interest in the business, large or small, may be acquired. 

The business will be continued without interruption and 
the interest to be acquired is ina going concern. The well 
known trade marks and brands of the Company are of 
great value. 

Plant located in Baltimore; ample storage and harbor 
facilities; complete equipment and machinery of latest 
pattern. 


Address, MOORE & BRADY CO., Baltimore, Md. 


IF YOU LACQUER YOUR GOODS 


WRITE FOR CIRCULAR AND SAMPLE LACQUERED CAN. 


THE HUGHLETT GAN LAGQUERING MACHINE 


TRY THIS MACHINE FOR THE WORK. 


Lacquers the Can all over. 
Puts on a perfectly even coat of Lacquer. 
Saves Lacquer Material and Labor. 
Adds attractiveness to the Can and makes 
it Saleable. 
The Cost is about % cent per Case for 
Lacquer material. 
Capacity 2,0co or more Cases per day. 


- IF YOU DO NOT LACQUER 


You have Rusty Goods ‘offered for sale with 
your label on them. 


SEELY BROS. 


BLAINE, WASH. 


IN WRITING ADVERTISERS, KINDI-Y MENTION THE TRADE. 
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THE CANNED GOODS EXCHANGE 
OF BALTIMORE, MD. 


BANNON BUILDING, Sr. PAUL AND BALTIMORE STS. 
President, Joun S. Gras, Jr. 


Vice-President, Treasurer, 
ALBERT T. MYER ; LEANDER LANGRALL 
Secretary, W. F. AsSav. 
Executive Committee : 
Gro. T. PHILLIPS RF. C. WHITE H. S. OREM 


Arbitration Committee : 


E. C. WHITE H. A. WAIDNER 


B. HAMBURGER C. J. SCHENKEL, ‘Wa. GRECHT 
Committee on Commerce : 

Rourus M. Grsss, JOHN SCHALL, 

W. E. ROBINSON J. BROOKS Louis GREBB, 


Committee on Legislation : 
Gro. T. PHILLIPS. L. L. Lorn, 


F, A. TORSCH, W. L. Shaw H. P. STRASBAUGH, 
_ Hospitality Committee: 
T. J. MEEHAN, E, H. MILLER W. KREBBS. 


Counsel, JOHN C, ROSE. Chemist, GLASER. 


Patents and Trade Marks 


— FOOD AND DRUGS ACT OPINIONS 
EDWARD S. DOVALL, Jr. 


Attorney-alt-Law and Solicitor of Patents 
LOAN AND TRUST BUILDING, WASHINGTON, D. C. 


CANTON BOX COMPANY, 
2501 to 2515 Boston St., 
BALTIMORE, MD. 


Packing Boxes. 


Made up or in Shooks, Cargo or Carload. 


J. D. Blakemore | Sam W. Booksh. Jr 


J. D. BLAKEMORE & COMPANY, 
Canned Goods Brokers 


508 Poydras Street, New Orleans, La. 


Cc. W. BAKER W. E. MORGAN 


BAKER & MORGAN 


Canned Goods Brokers 
ABERDEEN, MARYLAND 


CORN AND TOMATOES A. SPECIALTY 


TIN STRIPS AND CIRCLES 


BOUGHT 


AMMIDON Co. 


Baltimore, Md. 


31 South Frederick St., 


ESTABLISHED STANDARDS. 


All Goods to Comply With National Pure 


Food Laws. 
TOMATO Standards, as adopted by the Indiana Canners’ Asso. 
wi Ohio $ 


Weights as here given are the minimum. Contents 

_ of can drained on %-inch wire mesh flat screen for 

two minutes. 98 per cent of shipment to comply with 

stipulations. 5 per cent of shipment considered fair 
average for testing. 

No. 3 Standard—Gross wt. 37 oz. and 19 oz. of average ripe 

tomatoes; not necessarily all red. 
No. 3 Extra Standard—Gross wt. 38 oz. and 20 oz. of well 
selected, ripe tomatoes. 

No. 3 Fancy—Gross wt. 38 oz. and 20 oz. of hand-packed, whole, 

ripe tomatoes. 


-No. 2 Standard-—Gross wt. 23 oz. and 12 oz. average ripe tomas 


: toes; not necessarily all red. 
No. 1o Standard—Gross wt. 118 oz. and 64 0z. average ripe 
tomatoes; not necessarily all red. 
*Tri-State has only the Standard, no Fancy or Extra. 


CORN Standards, as adopted by Ohio Canners’ Asso. 
** Indiana ‘‘ 
Fancy—Cans to be well filled; minimum gross wt. 23 oz.; abso- 
lutely young and tender stock; natural color; medium, 
moist and »ractically free from silk, cob and husk. 
Standard—Cans wei! filled; minimum wt. 23 oz. gross; stock 
reasonably tender; free from hard particles; natural 
color. 
Indiana has only the Standard, no Fancy; and says ‘‘packed 
medium moist’’ instead of ‘‘free from hard particles.’’ 


PEA Standards, as adopted by Ohio Canners’ Asso. 

ae ae Indiana ae 

Fancy— Well filled cans; peas covered with clear liquor; uniform 

size, good flavor and absolutely tender. 

Extra Standard—Well filled cans; peas covered* with clear 
liquor; uniform size; good appearance; reason- 
ably tender. 

Standard—Cans fairly well filled; peas may be slightly hard; 

fair liquor, may be slightly cloudy, but not thick: 
size fairly uniform. 


Grading for size—Petis Pois or size No. 1...... Seive 18-64ths 
Extra sifted or ‘‘ No, 2...... 20-64ths 
Sifted or 22-64ths 
June or we ‘* 24-64ths 


Marrowfat or ‘‘ No. 5...... ‘*  26-64ths 


KRAUT Standard, as adopted by National Kraut. Packers’ Asso. 
‘* Indiana Canners’ Asso.* 

‘* Ohio Canners’ we 

No. 3 Standard—Minimum gross wt. of can 39 oz. and 24 oz. of 
well cured kraut; reasonably dry. '%-inch 
wire mesh used for draining. 

*This Association says, %-inch screen and ‘‘reasonably 
long cut.’’ 


ae 


PUMPKIN Standard, as adopted by Indiana Canners’ Asso. 
No. 3 Standard—Minimum gross wt. 36 oz. and 31 oz. medium 
solid packed pumpkin; not over 1 inch from 


top of can. 
No. 3 Extra—Same as above, except ¥4-inch from top of can; 
solid pack. 


LYE HOMINY Standards, as adopted by Indiana Canners’ Asso. 
No. 3 Standard—Minimum gross wt. 39 oz. and 18 oz. hominy 
after draining; can filled to one inch of top 
when drained. Prepared from medium sized 
white corn, and to contain not more than 
5 per cent of black tips. 
No. 3 Fancy—Minimum wt. after draining, 22 0z.; contents 
%-inch from top of can; 2 per cent black tips; pre- 
pared from selected white corn. 


CONDENSED MILK Standard—Law as passed by U. S. Govern- 

ment. Also the State of Illinois. 

Law provides that condensed and evaporated milk shall 

contain not less than 28 per cent of milk solids and 7.7 per cent 
of milk fat. 


‘N WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 
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Continental Can Co. 


SIRECTORS FACTORIES 
T. G. CRANWELL, PrREsr. CHICAGO 
~ W. NORTON, Vice-PRest. SYRACUSE 
F. P. ASSMANN, SEc. 4&4 TREAS BALTIMORE 


‘J. C. TALIAFERRO. 
8. H. LARKIN. 


E. C. SHRINER, 
Sales Agent for Baltimore District. 


TO THE CANNING TRADE. 


We are very much indebted to you for the liberal volume of 
business now on our books for delivery during the season of 1910, 
and we want to assure you of our appreciation of your confidence and 
good will. We will continue to make only the best cans, made of 
the same high grade of raw materials, with the same degree cf care 
and attention to all details of manufacture, shipments and general 
service, which we are proud to say has marked our relations with 
you in the past. 

Our Open-top Cans will be made at our factory at Canons- 
burg, Pa., in the Pittsburgh district, and it will be the very best 
Open-top or “Sanitary” Can produced. Ask the man who has used 
them. | 

Our automatic screw-feed Closing Machine will have many 
minor though very useful improvements this year, and will give 

' even better satisfaction than before. 


Awaiting your future commands, we remain, 
Yours very truly, 
CONTINENTAL CAN CO. 


TuHos. G. CRANWELL, - 


President. 
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